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There  can  be  a  wide  difference  in  the  qual¬ 
ity  of  canned  spinach  —  and  the  spinach  that  has 
been  correctly  grown,  prepared  and  canned  outsells 
the  other  kind  by  a  considerable  margin.  No  wo¬ 
man  will  buy  a  second  time  the  brand  that  has  dis¬ 
appointed  her  once  —  spinach  that  was  improperly 
processed,  or  improperly  cleaned,  or  wilted  before 
it  was  canned. 

Spinach  must  be  handled  carefully  and  promptly — 
delivered  to  the  cannery  in  open  baskets  or  crates 

A  M  E  II  I  €  A  IV  €  A 


so  that  air  can  get  to  the  leaves.  If  it  is  necessary 
to  store  spinach,  it  should  not  be  piled  deeply,  but 
scattered  in  a  thin  layer.  The  workers  should,  of 
course,  use  the  greatest  care  to  pick  out  any  with 
ered  parts,  or  grass  or  stems. 

blanching,  draining,  uniformity  of  fill  —  these,  too, 
affect  the  quality  of  spinach.  If  you  are  facing  some 
specific  quality  problem,  the  Research  Division  of 
the  American  Can  Company  may  be  of  considerable 
help  to  you  —  in  finding  the  solution,  and  building 
greater  quality  and  sales. 
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Your  real  customers  are  the  people  who 
The  message  on  eat  your  corn  and  peas  and  tomatoes, 

your  labels  should  be 
colorful  and  appetizing.  Your  goods  go  indirectly, 

'  You  can  rely  on  “U  S”  for  send  a 

labels  that  will  carry  a  real  message  to  them 

message  and  help  sell  your  products,  DIRECT. 


TRADE  MARK  INFORMATION 
Dont  adopt  neir  brand  namex  without  making  sure  they  are  araiD 
able.  Consult  the  **L'  S"  Trade  Mark  Bureau — the  service  is  free. 
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CLOSING  MACHINES 
REGARDLESS 
OF  OUTPUT 

WE  MAKE  EVERY  MACHINE 
FOR  CAN-MAKERS  REGARDLESS 
OF  THE  STYLE  OF  CAN  OR  THE 
NUMBER  REQUIRED.  SEND  US 
YOUR  CAN-MAKING  PROBLEMS. 

WE  MAY  CUT  YOUR  COSTS. 


NO.  M7  DOUBLE.SEAMER 


CAMERON  CAN  MACHINERY  CO. 

240  North  Ashland  Avenue  CHICAGO/  U.  S.  A. 


NO.  SI  ROTARY  DOURLC-SEAMER 


NO.Itl  DOURLE-SEAMER 
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MADE  BY 


La  Porte  Flexible  Steel  Sanitary  Conveyor 

{formerly  Hercules) 

The  one-hundred  percent  sanitary  belt 
used  on  sorting  tables,  scalders,  washers, 
exhausters,  elevators,  etc.  The  belt  all 
canners  endorse  because  it  is  strong,  dur¬ 
able  and  labor-saving,  and  can  be 
bought  at  a  cost  so  small  compared  to 
other  belts. 

Made  of  best  galvanized  ribbon  steel,  in 
one  inch  and  half  inch  mesh.  Widths 
ranging  from  a  few  inches  to  ten  feet. 

Note  the  strong  edge  which  is  an  import¬ 
ant  factor.  Do  not  buy  a  belt  with  a 
weak  edge. 

Your  dealer  has  it. 

Section  of  One  Inch  Mesh  Belt  (Full  Size)  Manujactured  bj 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Indiana. 


ZASTROW’S  prcx:ess  room  equipment 


Zastrow  Hydraulic.  Steam  Impelled 
Circle  Crane,  radius  up  to  18  ft. 


Improved  Process  Kettle  or  Process  Crates.  Standard  3.  4  & 
Retort  40  x  72”  and  other  5  tiers.  Also  Special  Sices 


ZASTROW  MACHINE  CO.,  Inc. 

Foot  of  Thames  St. 
BALTIMORE,  MD. 


steam  Boxes 
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. .  division  of  ike  . . 

PHILLIPS  PACKING  COMPANY,  Inc. 

Thicken  of  T^killips  Delicious  Qualilif  Canned  ^oo^s 

CAMBRIDGE  •  MARYLAND,  L.S.A. 


The  National  Color  Printing  Company,  Inc. 


PHILLIPS  SALES  COMPANY,  Inc. 


B  rokers  and  C 


om  mi  SSI  on 


Gunned  G'oo^s  an^  Ganners^  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND,  C.  S.  A. 


C(^^^^NTAL 


interested 


B  Every  packer  of  frozen  fruits  is 

in  obtaining  the  best  container  to  meet 
the  specific  needs  of  his  product  and  his 
reezing  process. 

^ot  every  container  on  the  market  will  meet 
requirements  of  the  various  frozen  packs, 
elative  cost  — ability  to  resist  decomposition 
ing — rate  of  heat  transfer— sturdiness  of 
tion  —  appearance  —  those  are  some  of  the 
's  to  be  considered  in  the  selection  of  your 

,  through  its  research  department,  has  made 
an  exhaustive  study  of  many  frozen  packs.  It  has  carried 
out  many  interesting  experiments  and  has  a  vast  fund  of  in¬ 
formation  quickly  available  to  any  packer  of  frozen  products. 
Continental  also  manufactures  containers  to  meet  every  packag- 
ing  need— many  are  now  being  used  successfully  in  help- 
ing  to  increase  the  sales  of  frozen  products.  Illus- 
trated  on  this  page  are  several  different  types  of 
containers  for  supplying  the  restaurant  trade,  pie 
■  bakers. 


I,  preservers,  etc.  These  containers  are 
jH  made  in  gallon  and  standard  No.  10  sizes  for 

iB  vacuum  or  in  15,  20  and  30  pound  sizes  with  full 

friction  or  friction  slip  covers  —  enamel-lined  in- 
side.  If  you  are  confronted  with  the  problem  of 
selecting  the  proper  container  for  your  pack,  it  will 
pay  you  well  to  take  advantage  of  Continentals  wide  experi- 
ence  and  ability  to  serve  you.  A  call  will  bring  an  experienced 
Continental  representative,  anxious  to  help  you  with  your  problems. 


itS 

BETTER 
PACKED 
IN  TIN" 


Continental  Can  Company  Inc 

NEW  YORK:  100  E.  42nd  Si.  CHICAGO:  111  W.  Washington  St.  SAN  FRANCISCO:  155  Montgomery  Su 
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Make  all  Drafts  or  Money  Orders 
payable  to  The  Trade  Company. 
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Arthur  I.  Judge,  Editor. 
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EDITORIALS 

- * - 

PRICE  DANGERS —  There  is  an  expression  going 
the  rounds  that  we  do  not  believe,  and  that  is  that 
due  to  the  prevailing  low  prices  on  almost  every¬ 
thing,  makers  are  cutting  the  quality  to  zero,  or  as 
near  as  they  may.  That  is  not  so,  and  is  due  to  some 
more  of  the  very  light  thinking  which  the*  public  seems 
unusually  able  to  perform  at  this  time.  Never  before 
were  there  so  many  plain  sophestries  and  unvarished 
foolishnesses  uttered  by  the  public  and  accepted  by  the 
public  as  are  evident  today.  And  it  is  not  necessary  to 
blame  it  all  on  the  public.  Look  at  the  asinine  antics 
performed  by  our  representatives  at  Washington:  the 
investigation  of  Wall  Street,  for  instance,  and  which  is 
now  going  on.  Of  course  it  is  all  a  play  to  the  voters’ 
gallery,  to  win  applause  from  those  who  have  been  lead 
to  believe  that  Wall  Street  is  a  monster  eating  up  the 
public ;  but  it  is  likewise  a  very  plain  slap  in  the  face, 
telling  the  public  that  it  is  a  dumb  brute  and  will  not 
understand.  And  if  it  isn’t  tjhat,  then  the  investiga¬ 
tion  places  Congress  in  the  position  of  the  dumb  brute. 
Who  in  the  country  has  not  sold  stocks  or  bonds,  or 
played  margins  on  wheat,  oats,  cotton,  pork  or  what 
not,  in  the  past  ten  years  ?  Wall  Street  has  a  legitimate 
purpose  in  life,  as  furnishing  a  dependable  and  repu¬ 
table  market  for  the  sale  or  purchase  of  stocks  and 
bonds.  Suppose  we  had  no  such  Exchange,  what  do  you 
think  would  happen  to  the  unwily  seller  or  buyer  of 
stocks  who  entered  the  market— with  no  definite  market 
price  obtainable?  But  they  complain  that  there  is 
gambling  in  Wall  Street.  Of  course  there  is;  what 
do  you  do  when  you  buy  wheat  on  a  cent  a  bushel 
margin?  But  wherever  there  is  one  clique  gambling 
one  way  there  is  always  another,  taking  their  bets; 
and  if  our  Congressmen  are  such  simple,  inexperienced 
h’ttle  souls  as  to  think  that  one  side  permits  the  other 
side  to  put  anything  over  on  it,  then  these  Congressmen 
ought  to  be  out  pushing  baby  carriages  in  the  parks,  as 
nurses — and  even  those  nurses  may  be  expected  to 


complain  at  our  assignment.  They  are  trying  to  deal 
Wall  Street  a  heavy  blow,  and  as  with  all  such  uplift 
efforts,  the  result  will  be  they  will  give  Wall  Street  a 
better  and  cleaner  bill  of  health  than  ever  before,  or 
ever  expected.  But  the  general  public  is  in  favor  of 
this  invstigation,  because  it  is  not  thinking  straight. 

And  so  it  is  with  the  present  trend  of  prices.  Diffi¬ 
cult  selling  is  driving  the  sellers  to  accept  ruinous  and 
ridiculous  prices,  not  because  the  goods  are  of  poor 
quality — but  because  they  need  the  money.  And  from 
this  the  public  is  “supposing”  that  the  quality  is  poor. 
Don’t  be  misled  by  that,  and  believe  that  you  can 
produce  poor  trash  and  that  that  is  what  the  market 
wants.  The  exact  reverse  is  true:  you  must  have 
quality  or  you  will  not  be  able  to  market  at  all. 

But  it  is  about  time  that  the  too-hungry  buyers  woke 
up  to  what  they  are  doing.  There  is  no  philanthrophy 
in  business,  and  no  man  pays  one  cent  more  for  any¬ 
thing  than  he  is  compelled  to  pay,  but  so  far  as  canned 
foods  are  concerned,  let  the  buyers  consider : 

— previous  to  1914  the  whole  drive  was  to  get  a  10c 
seller.  At  production  costs  of  those  days  that  drove 
the  canners  to  desperation,  and  it  is  very  doubtful  if 
it  increased  canned  foods  consumption  one  bit.  Then 
came  the  war,  the  10-cent  seller  disappeared  entirely, 
and  all  request  for  it.  The  public  was  educated  to  pay 
a  fair  price  for  a  fair  quality  article,  and  it  responded 
splendidly.  There  are  more  confident  consumers  of 
canned  foods  today  than  ever  before  in  the  history  of 
the  business.  The  number  who  “never  touch  canned 
foods”  is  fading  rapidly. 

But — what  are  they  doing  now?  They  have  driven 
No.  2  cans  of  corn  down  to  a  5c  seller,  and  the  canners 
have  put  out  a  whole  flock  of  tiny  cans  of  other 
products  which  sell  at  5c,  and  what  is  going  to  be  the 
result?  Canned  foods  are  coming  back,  and  coming 
back  stronger  than  ever,  and  when  even  fair  business 
conditions  return  there  will  be  a  demand  for  canned 
foods  such  as  never  before  seen.  But  if  these  cheap 
rate  grocers  continue  to  drive  prices  down  and  down, 
the  public  will  become  educated  to  5c  sellers,  and  the 
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return  to  fair  prices  will  be  most  difficult.  It  is  not 
likely  that  there  will  be  another  war  to  force  prices  and 
so  hurdle  the  low  rates  at  one  jump;  and  it  is  very 
difficult  to  raise  the  public  to  where  prices  actually 
ought  to  be.  This  is  generally  expressed  in  the  idea : 
that  it  is  easy  to  lower  prices,  but  next  to  impossible 
to  raise  them.  Canned  foods  are  too  good  a  profit- 
producer  for  these  retailers  to  overlook  or  neglect  this 
fact.  And  it  is  time  they  called  a  halt.  Don’t  slaughter 
canned  foods  prices  and  the  canners,  Mr.  Buyer  and 
Mr.  Retailer,  for  you  need  them.  Give  some  thought 
to  this,  for  business  is  never  so  cold-blooded  as  to  over¬ 
look  its  prospects,  or  its  best  bet. 

And  for  the  canner  there  is  a  hint  here :  watch  your 
step  carefully  on  these  small  cans;  their  packing  has 
been  overdone  to  your  harm,  and  you  may  expect  the 
demand  for  them  |to  shrivel  up  very  considerably. 
There  is  too  much  can  for  the  amount  of  food  conveyed ! 

Your  reaction  will  be  the  reverse  of  this,  believing 
the  people  will  pay  5c  rather  than  10c.  Put  this  on 
your  watch-out  list,  and  see.  And  don’t  be  so  narrow¬ 
minded  as  to  think  that  the  canners  can  produce  canned 
com  or  anything  else  to  sell  at  5c  and  make  a  profit. 
If  you  think  the  canners  are  making  money  at  the 
present  market  prices  of  canned  foods — ^all  of  them — 
then  tell  me  why  the  canners  are  not  all  millionaires 
from  the  prices  they  received  during  the  ten  years 
before.  If  there  is  money  in  the  business  today,  there 
should  have  been  fortunes  in  it  in  every  year  for  the 
past  ten.  And  if  there  was,  why  are  25%  of  the  can¬ 
ners  out  of  business;  50%  of  them  uncertain  whether 
they  can  mn  this  season  or  not,  and  the  other  25% 
forced  to  run  on  a  limited  schedule?  The  little  boy’s 
idea  of  how  to  get  rich  is  to  run  a  grocery  store.  Well, 
don’t  be  a  little  boy  about  the  canned  foods  business. 
And  don’t  forget  that  you  need  this  source  of  supply. 
Cripple  the  great  canned  foods  industry  and  you  not 
only  hurt  the  best  item  in  your  stock,  the  most  certain 
profit-producer,  and  suffer  the  loss  of  25%  of  your 
retail  trade ;  but  you  hurt  the  growers’  market,  and  run 
up  on  yourself  the  costs  of  many  other  items  you  need, 
while  you  lessen  the  number  of  consumers  at  the  same 
time.  It  is  worth  thinking  about. 

In  slaughtering  prices  on  canned  foods  to  beat  a 
competitor  you  are  hurting  your  own  business.  The 
people  do  not  demand  these  slaughter  prices.  They 
are  satisfied  with  fair  prices,  and  would  never  ask 
for  lower  than  10c  sellers.  You  are  the  ones  that  are 
making  these  prices;  not  the  public.  And  it  is  about 
time  that  you  realized  the  trouble  you  are  making  for 
everybody. 

PROSPERITY  SUGGESTION— Says  the  canner 
who  sends  it  in:  “The  depression  produced  at 
least  one  happy  and  significient  anecdote.  The 
story  runs  that  youthful  salesman,  dissatisfied  with 
his  treatment  by  the  Man  Higher  Up,  strolled  across 
the  street  on  an  impulse  to  ask  Big  Boss  for  a  better 
job. 

The  B.B.,  having  no  jobs  to  offer,  liked  the  young 
man’s  appearance  and  manner  well  enough  to  postpone 
the  bad  news  and  chat  amiably  for  a  moment  in  order 
to  soften  the  blow  of  his  refusal. 

“And  how,”  said  he  a  little  patronizingly,  “have  you 
been  finding  business  ” 

“BY  GOING  AFTER  IT,”  said  the  applicant — just 
like  that. 


The  story  continues  that  the  Big  Boss  recovered  first 
his  breath  and  then  his  waning  faith  in  humanity.  He 
leaped  from  his  swivel  chair,  snatched  off  his  diamond 
ring,  pressed  it  roughly  on  his  visitor,  took  the  visitor 
home  to  dinner,  made  him  sales  manager  and  saw  his 
business  pick  up  almost  at  once. 

Every  other  man  in  his  organization  had  been  wait¬ 
ing  around  for  business  to  come  in  at  the  front  door, 
shake  him  out  of  his  lethargy,  give  him  a  shave, 
shampoo  and  a  manicure,  tickle  his  feet,  put  a  flower 
in  his  buttonhole,  and  present  him  with  a  gift  of  big 
orders.” 

I  believe  that  the  above  will  apply  somewhat  to  a 
lot  of  canners.  There  are  too  many  canners  waiting 
around  for  some  buyer  or  broker  to  present  them  with 
a  lot  of  orders,  and  if  the  orders  don’t  come,  they  resort 
to  price  cutting  to  move  the  goods,  says  the  con¬ 
tributing  canner. 

How  do  you  find  business?  By  going  after  it! 

- « - 

A  NEW  CHAIN  SYSTEM  ON  THE  COAST 

The  Hagstrom  Food  Stores,  Inc.,  has  been  in¬ 
corporated  at  Oakland,  Calif.,  with  a  capital 
stock  of  $1,000,000  to  open  a  chain  of  food  stores 
in  the  East  Bay  units  of  Greater  San  Francisco.  The 
incorporators  are  Emil  A.  Hagstrom,  president;  W.  B. 
Rosemond,  sales  manager,  and  Michael  McCarthy, 
office  manager. 

President  Hagstrom  founded  the  Mutual  Stores  in 
the  East  Bay  in  1917  and  was  president  of  this 
organization  until  1929  when  Mutual  consolidated  with 
the  McMarr  interests.  Following  this  he  became 
manager  of  the  East  Bay  McMarr  Stores,  continuing 
in  this  capacity  until  last  September  when  McMarr 
merged  with  Safeway.  He  recently  returned  from  a 
trip  to  Europe  and  announced  plans  for  his  re-entry  in 
the  field,  stating  that  he  planned  to  have  stores  in  oper¬ 
ation  in  Oakland,  Berkeley  and  Alameda  in  May. 

James  Stockholm  has  been  appointed  buyer  for 
Hagstrom  Food  Stores,  Inc.,  Lawrence  Bono  will  be 
meat  buyer,  C.  C.  Jensen  produce  buyer  and  Ernest 
Sharp  employment  manager. 

Henry  Kempenich  has  been  made  head  buyer  for 
McMarr  Stores,  Ltd.,  Oakland,  Calif.,  succeeding  James 
Stockholm,  and  J.  R.  Day,  district  manager  of  Safe¬ 
way  Stories,  Oakland,  has  succeeded  W.  B.  Rosemond 
at  the  McMarr  Stores,  Ltd.,  and  S.  A.  Skaggs,  who  has 
been  head  of  the  special  purchasing  department  of  the 
Safeway  Stores,  San  Francisco,  is  now  divisional 
manager  for  the  McMarr  interests,  with  headquarters 
at  Oakland.  His  buying  duties  in  San  Francisco  have 
been  taken  over  by  V.  O.  Stockland. 

- ♦ - 

A  TRIBUTE  TO  ROBERT  IRVING  BENTLEY 
By  William  Nauns  Ricks 
Where  men  were  needed  he  was  one. 

Nature  was  proud  to  call  him  son 
He  faltered  not  in  times  of  stress. 

His  was  the  strength  of  gentleness. 

If  eyes  were  needed  for  the  blind. 

He  saw  for  them,  his  heart  was  kind. 

Where  love  could  heal,  he  laid  his  hand. 

When  faith  was  lacking  he  could  stand. 

In  council  he  was  calm  and  wise 
For  peace  and  truth  were  in  his  eyes. 
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The  Com  Situation  Summarized 

By  Carlos  E.  Campbell,  Associate  Agricultural  Economist 

Division  of 

Statistical  and  Historical  Research  U.  S.  D.  A. 


(NOTE — This  is  the  report  promised  in  our 
account  of  the  Tri-State  Meeting,  last  week.) 


Prospects  of  Com  for  Canning 

UNDER  present  conditions  of  prices  with  a  pros¬ 
pective  heavy  carry-over,  a  1932  corn  pack  of 
10  million  cases  would  probably  satisfy  consump¬ 
tion  requirements  and  leave  a  carry-over  somewhat 
above  average.  From  51^  to  6  million  cases  of  corn 
from  the  1931  pack  will  probably  be  available  at  the 
beginning  of  this  year’s  packing  season. 

A  carry-over  of  this  size  when  added  to  a  pack  of 
8  million  cases  would  make  a  supply  of  from  13 1/2  to  14 
million  cases,  an  amount  which  might  be  very  slightly 
above  consumption  during  1932-33.  The  same  carry¬ 
over  if  added  to  a  pack  of  10  million  cases  would  make 
a  supply  of  from  I5V2  to  16  million  cases,  with  the 
possibility  of  a  corresponding  large  carry-over  into  the 
following  year.  A  supply  of  2  million  cases  or  more  in 
excess  of  current  consumption  requirements  may  be 
more  burdensome  than  a  similar  excess  in  previous 
years. 

The  apparent  annual  consumption  of  canned  corn  for 
the  period  1925-26  to  1929-30  averaged  slightly  above 
16  million  cases.  The  average  pack  for  that  5-year 
period  was  somewhat  above  17  million  cases.  It  is  ap¬ 
parent,  therefore,  that  for  this  5-year  period,  the  pack 
has  been  averaging  larger  than  the  apparent  consump¬ 
tion.  The  necessary  carry-over  of  stocks  during  this 
period  was  the  result  of  the  unusually  large  packs  of 
1925,  1926  and  1929.  With  the  exception  of  the  year 
1926-27,  canned  corn  prices  for  that  5-year  period  were 
somewhat  above  the  level  of  prices  for  the  last  ten 
years. 

Beginning  with  1930-31  the  apparent  consumption 
of  canned  corn  began  to  decline  below  the  level  of  the 
average  of  the  preceding  five  years.  Three  major 
factors  influenced  this  decline.  The  purchasing  power 
of  consumers  has  been  drastically  curtailed.  This  re¬ 
duced  purchasing  power  affects  both  urban  and  country 
consumers.  Employment  in  cities  which,  according  to 
the  Federal  Reserve  Index,  was  around  100  per  cent 
in  1929,  dropped  to  95.4  in  1930  and  to  79.3  for  1931. 
The  prices  of  farm  products  during  these  two  years  also 
declined  quite  rapidly,  thus  reducing  the  purchasing 
power  of  farmers.  The  index  of  prices  of  farm  products 
in  1929  was  101.5  per  cent.  In  1930  this  index  had 
dropped  to  86,  and  in  1931  to  59. 

The  rapid  increase  in  acreage  and  supplies  of  fresh 
vegetables  shipped  to  consuming  centers  from  Novem¬ 
ber  to  May,  with  the  resulting  price  decline,  is  another 
important  factor  affecting  prices  and  volume  of  con¬ 
sumption  of  canned  foods.  This  factor  has  been  in¬ 
creasingly  significant  in  recent  years. 

During  1930-31  the  average  price  of  93.6  cents  per 
dozen  No.  2  cans  of  standard  crushed  com  at  Baltimore 
was  about  equal  to  the  average  price  for  the  11-year 
period,  1920-21  to  1930-31.  The  United  States  con¬ 
sumption  of  canned  com  for  1930-31  appears  to  have 


been  around  15  million  cases,  which  was  about  a  million 
cases  less  than  the  average  apparent  consumption  for 
the  previous  5-year  period.  The  pack  in  1930-31  was 
below  average,  but  the  industry  was  forced  to  carry¬ 
over-  into  the  1931-32  season  about  a  million  cases. 
This  carry-over,  when  added  to  the  unusually  large 
pack  of  1931,  made  a  supply  for  1931-32  of  somewhat 
over  20  million  cases,  which  was  considerably  above 
average.  Owing  to  this  large  supply,  and  because  of 
the  continued  decline  in  employment  and  consumer 
buying  power  and  in  prices  of  farm  products,  and 
because  of  further  declines  in  the  prices  of  competing 
foods,  the  price  of  canned  corn  dropped  very  rapidly 
during  the  fall  of  1931. 

Although  the  decline  in  wholesale  prices  of  canned 
corn  during  the  current  year  has  been  relatively 
greater  than  the  decline  in  employment  or  other  factors 
affecting  prices  and  consumption,  it  appears  that  con¬ 
sumption  in  1931-32  will  be  somewhat  smaller  than 
that  of  1930-31.  Reports  of  movement  of  canned  corn 
into  consuming  channels  for  the  period  August  1,  1931, 
to  April,  1932,  indicate  somewhat  smaller  consumption 
than  for  the  corresponding  period  last  year.  During 
the  last  three  months  of  that  period,  however,  the 
apparent  sales  of  canned  corn  have  tended  to  improve 
over  those  of  the  corresponding  period  in  1931.  If  this 
improvement  continues  for  the  remainder  of  the  cur¬ 
rent  crop  year,  that  is,  to  August  1,  1932,  the  apparent 
consumption  for  1931-32  may  be  between  14  and  15 
million  cases,  probably  not  above  141/2  million  cases. 
A  consumption  of  I41/2  million  cases  for  the  current 
crop  year  would  leave  a  carry-over  on  August  1  of  from 
51/2  to  6  million  cases. 

The  factors  affecting  the  demand  for  canned  corn 
continue  depressing.  The  index  of  prices  of  farm 
products  for  March  was  61  per  cent  of  the  1926  level 
and  the  prices  of  foods  in  general  have  continued  to 
decline.  The  index  of  employment  for  January,  1932, 
was  68  per  cent.  The  effect  of  this  unusually  low  level 
of  employment  on  the  apparent  consumption  and  on 
prices  of  canned  corn  may  be  increasingly  important  if 
this  level  of  employment  should  continue  for  some  time. 
After  the  purchasing  power  of  the  consumer  has  de¬ 
clined  for  a  considerable  period,  there  is  a  greater 
tendency  for  reserve  buying  power  to  be  depleted  and 
for  consumers  to  buy  a  much  larger  percentage  of  lower 
priced  foods  than  was  the  case  earlier  in  the  period  of 
the  decline  in  employment. 

If  the  decline  in  the  apparent  consumption  of  canned 
corn  which  has  taken  place  since  1929  continues  at 
the  same  rate,  the  apparent  consumption  for  1932-33 
may  be  abount  131/2  million  cases.  A  carry-over  of 
51/2  to  6  million  cases  at  the  beginning  of  this  year’s 
pack,  and  a  pack  in  1932  of  10  million  cases  would  make 
a  supply  of  from  1514  to  16  million  cases.  If  I31/2 
million  cases  were  consumed  during  the  year,  about 
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TWO  NEW  MACHINES 

For  CORN  CANNERS 


SPRAGUE-SELLS  COMBINATION 
CORN  CUTTER 

Cuts  either  eream  style  or  whole  grain  eorn 

Here  is  the  machine  you  have  l)een  waitinj;  for.  It  is  a  new 
cionhle  rotary  head  eorn  eiitter  that  will  eut  either  whole  grain 
eorn,  eut  kernel  eorn,  or  the  finest  c-reain  style  corn  you  ever 
saw. 

In  making  eream  style  eorn  this  new  cutter  scrapes  the  cobs 
.so  thoroughly  that  your  yield  in  cans  per  ton  is  inerea.sed 
10  per  cent  to  25  per  cent. 

Think  what  this  means.  At  least  $3.75  more  value  in  canned 
corn  per  ton  of  raw  product.  Its  capacity  is  two  tons  per 
hour  therefore,  will  increase  your  revenue  $7.50  per  hour  or 
$75.00  per  day  per  machine.  Can  you  afford  not  to  investi¬ 
gate  it.^ 

Perhaps  more  important  even  than  this  remarkable  earning 
is  the  fact  that  through  its  absolutely  uniform  cutting  it  will 
produce  for  you  the  finest  cream  style  corn  you  ever  packed. 

Many  canners  are  planning  to  install  new  Combination  Corn 
Cutters  so  that  they  can  pack  either  whole  grain  or  cream 
style  corn  at  will  over  the  same  line  of  machinery. 

This  new  machine  cuts  splendid  whole  grain  corn  and  the 
finest  eream  style  ever  produced. 

Send  for  full  information. 


SPRAGUE-SELLS  HIGH  PRESSURE 
CORN  WASHER 

A  brand  new  high  pressure  cleaning  system  for  eanneries. 

If  you  are  packing  whole  grain  corn  you  have  always  realized 
that  while  rotary  washers  were  splendid  for  corn  that  was 
going  into  the  cream  style  pack,  they  were  not  ideal  for  corn 
to  be  canned  whole  grain  style,  llruising  must  be  absolutely 
eliminated  in  whole  grain  corn  to  avoid  undue  waste. 

Here  is  good  news  for  you.  Not  only  does  the  High  Pressure 
Washer  eliminate  every  bit  of  bruising  but  it  ac-tually  does  a 
much  more  thorough  job  of  cleaning  than  can  possibly  be  done 
in  any  low  pressure  washer,  rotary  or  otherwise. 

Every  corn  canner  needs  this  washer.  It  will  help  you  pack 
the  cleanest,  nicest  corn  you  ever  canned. 

Install  this  High  Pressure  Washer  complete  with  its  pump 
which  supplies  water  at  tremendous  pressure,  350  to  400  lbs. 
Then  you  can  pipe  your  plant  for  high  pressure  cleaning  of 
floors,  equipment  etc.,  at  very  small  additional  expense. 
The  saving  in  water  and  labor  will  soon  pay  for  the  complete 
system. 

You  will  use  only  one-third  as  much  water  and  about  one- tenth 
the  labor  now  required  for  cleaning  up  at  the  end  of  each  run. 
Let  us  send  complete  details. 


OTHER  NEW  SPRAGUE-SELLS  MACHINES  FOR  1932 
Hi-Speed  Filler  Lewis  Quality  Grader 

High  Pressure  Cleaning  System  Olney  Duo  Washer 

Motor  Driven  Super  Husker  Peerless  Juice  Filler 

Twin  Reel  Grader  Peerless  Giant  Washer 

Send  tor  supplement  to  catalog  S-100  covering  all  new  machines  in  our  line 


SPRAGUE-SELLS  CORPORATION 

Div.  of  Food  Machinery  Corp, 

HOOPESTON  T  .  .  .  ,  ILLINOIS 
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2V^  to  3  million  cases  would  have  to  be  carried  over 
into  the  1933  packing  season.  A  normal  carry-over 
is  about  2  million  cases.  A  pack  of  8  million  cases  in 
1932  would  result  in  a  supply  of  from  131/4  to  14  million 
cases  and  the  carry-over  into  the  1933  season  might 
be  small. 

In  1921-22  the  apparent  consumption  was  from  13 
to  131/2  million  cases,  and  the  pack  was  8.8  million 
cases.  The  average  price  of  No.  2  standard  crushed 
com  at  Baltimore  for  that  year  was  97.9  cents  per 
dozen,  but  the  index  of  employment  for  1921-22  was 
84.9,  which  is  well  above  the  March,  1932,  index  of 
68.  Likewise  the  index  of  farm  prices  of  1921-22  was 
85.3  as  compared  with  44.9  for  March,  1932,  and  the 
index  of  wholesale  food  prices  for  1921-22  averaged  88 
as  compared  with  62.5  for  February,  1932.  If  employ¬ 
ment,  and  prices  of  farm  products  and  foods  do  not 
improve  during  1932-33  a  supply  of  from  I51/2  to  16 
million  cases  of  canned  corn  may  result  in  prices  con¬ 
siderably  below  those  of  1921-22. 

A  pack  of  8  million  cases  would  require  about  340,000 
tons  of  green  corn,  if  the  average  relation  between  the 
production  of  green  com  for  canning  and  the  size  of  the 
United  States  pack  were  maintained.  The  United 
States  average  yield  per  acre  of  green  corn  for  canning 
for  the  14-year  period,  1918  to  1931,  was  slightly  over 
two  tons.  If  a  yield  of  about  two  tons  were  obtianed 
in  1932,  about  170,000  acres  would  be  required  to  pro¬ 
duce  340,000  tons.  Calculating  normal  abandonment 
to  be  about  4  per  cent,  about  181,000  acres  would  need 
to  be  planted.  The  acreage  planted  in  1931  was  re¬ 
ported  to  be  359,590  acres;  181,000  acres  is  about  50 
per  cent  of  the  1931  planted  acreage.  A  10-million  case 
pack  would  re.... quire  520,000  tons  of  green  com  or  a 
planted  acreage  of  218,600  which  would  be  60.8  per  cent 
of  the  1931  acreage.  The  intention  to  plant  as  of  April 
1  this  year  indicated  that  growers  expceted  to  plant 
218,600  acres  to  green  corn  for  canning,  as  shown  by 
the  report  issued  by  the  Bureau  of  Agricultural  Eco¬ 
nomics  on  April  7. 

- 41 - 

IRON  IN  VEGETABLES  AND  FRUITS  IS  STUDIED 
BY  NUTRITIONIST 

VEGETABLES  and  fruits  have  for  years  been 
recommended  by  nutritionists  as  sources  of  food 
iron,  but  there  have  been  few  systematic  studies 
or  the  iron  content  of  the  common  varieties.  A  publi¬ 
cation  just  issued  by  the  U.  S.  Department  of  Agricul¬ 
ture  (Circular  No.  205,  “The  Iron  Content  of  Vege¬ 
tables  and  Fruits,”  by  Dr.  Hazel  K.  Stiebeling,  senior 
food  economist  in  the  Bureau  of  Home  Economics) 
presents  the  findings  of  a  series  of  analyses  which 
show  the  value  for  iron  of  110  different  forms,  parts, 
or  varieties  of  vegetables  and  fruits  which  commonly 
enter  into  the  American  diet.  In  her  summary  the 
author  classifies  the  fresh  or  succulent  vegetables  and 
fruits  as  sources  of  iron,  using  four  ratings — “ex¬ 
cellent,”  “good,”  “fair,”  and  “poor.” 

Graded  as  “excellent”  are  the  vegetables  with  thin 
green  leaves,  such  as  spinach,  turnip  tops,  beet  tops, 
dandelion  greens,  mustard  greens,  kale,  collards,  water¬ 
cress,  chives,  and  chard.  In  this  same  grade  are  listed 
also  the  immature  seeds  of  leguminous  plants — lima 
beans,  cowpeas,  and  English  garden  peas — and  the 
vegetable  oyster  or  salsify. 

Graded  as  “good”  sources  of  iron  are  potatoes,  and 
the  vegetables  with  thick  pigmented  stalks  and  leaves 


— red  or  green  cabbage,  cauliflower,  brussels  sprouts, 
broccoli,  asparagus,  green  string  beans,  and  globe  arti¬ 
chokes.  In  the  “good”  list  appear  also  five  fruits — 
blackberries,  blueberries,  raspberries,  Concord  grape 
skins,  and  quinces. 

Approximately  half  the  group  called  “fair”  sources 
of  iron  consists  of  fruits,  the  rest  are  seed  pods, 
blanched  leaves,  blanched  leaf  stalks,  roots  and  bulbs — 
in  all,  44  different  forms,  parts  or  varieties  of  fruits 
and  vegetables.  The  group  considered  relatively  “poor” 
sources  of  iron  consists  almost  entirely  of  fruits  and 
fruit  juices. 

This  new  circular  is  the  third  in  a  series  of  publica¬ 
tions  by  the  Bureau  of  Home  Economics  giving  data 
on  the  chemical  composition  of  fresh  vegetables,  fruits, 
and  fruit  juices.  The  two  earlier  bulletins,  still  avail¬ 
able^  for  distribution,  give  information  in  terms  of 
protein,  carbohydrates,  and  calorie  value. 


FERTILIZERS  WILL  PAY  ON  TOMATOES 
Reduce  Acreage  Before  Cutting  Down  On  Fertilizer, 
Says  C.  B.  Sayre. 

OMATOES  are  an  expensive  crop  to  grow  and 
many  of  the  costs  that  enter  into  their  production 
are  the  same  whether  the  yield  is  large  or  small, 
says  Prof.  C.  B.  Sayre  in  charge  of  the  canning  crops 
investigations  at  the  New  York  State  Experiment 
Station  at  Geneva.  For  example,  he  points  out  that 
the  cost  of  the  plants,  transplanting,  cultivation,  and 
the  use  of  the  land  and  tools  are  fixed  charges  regard¬ 
less  of  yield.  Increasing  the  yield  is  the  only  way  to  re¬ 
duce  the  cost  per  ton,  says  this  authority,  adding  that 
the  wise  use  of  commercial  fertilizers  is  the  most  eco¬ 
nomical  way  to  increase  yields. 

“For  the  past  five  years  experiments  have  been  under 
way  on  the  canning  crops  farm  with  different  amounts 
of  fertilizers  for  tomatoes,”  says  Prof.  Sayre.  “The 
average  increases  for  the  five  years  for  the  different 
treatments  were  as  follows:  For  150  pounds  of  fer¬ 
tilizer  per  acre  costing  $2.50,  the  increase  was  1.07 
tons ;  for  300  pounds  costing  $5,  the  increase  was  2.27 
tons ;  for  600  pounds  costing  $10,  the  increase  was  4.34 
tons;  and  for  1,200  pounds  costing  $20,  the  increase 
was  5.4  tons. 

“It  is  evident  from  these  figures  that  each  treat¬ 
ment  increased  the  yield  more  than  enough  to  pay  for 
the  fertilizer.  In  the  past  years  the  1,200-lb.  rate  has 
given  the  largest  net  return.  In  1932,  on  account  of  the 
reduced  contract  prices  of  tomatoes,  the  increase  in 
yield  from  1,200  lbs.  of  fertilizer  over  the  yield  from 
600  lbs.  will  probably  not  cover  the  added  expense. 
Therefore,  this  year  600  lbs.  per  acre  of  4-16-4  fertilizer 
would  probably  be  the  most  economical  rate  of  fertiliz¬ 
ing  cannery  tomatoes.  Fertilizers  not  only  increase 
yields,  but  they  increase  the  size  of  the  fruit,  thus  re¬ 
ducing  picking  costs  and  increasing  the  proportion  of 
U.  S.  No.  1  fruit. 

“Fertilizers  are  cheap  this  year,  and  it  would  seem 
wiser  to  plan  to  grow  a  smaller  acreage  with  fertilizer 
than  to  leave  out  fertilizers  altogether,  as  many  grow¬ 
ers  are  reported  to  contemplate  doing,  due  to  the  diffi¬ 
cult  credit  situation.  Although  this  might  reduce  the 
initial  outlay  for  the  crop,  it  is  likely  to  reduce  the 
yield  to  such  an  extent  that  the  cost  per  ton  will  ac¬ 
tually  be  greater  without  the  fertilizer  than  where  it 
is  applied.” 
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BETTER  SEEDS 

FOR  BETTER  PACKS 

We  Are  Leading  Growers  of 

CANNERS’  SEEDS 

CATERING  TO  THE  BEST  IN  THE  INDUSTRY 

PEAS,  BEANS,  SWEET  CORN 
TOMATO,  PUMPKIN,  SQUASH 
CUCUMBER,  CABBAGE,  SPINACH 
PERFECTED  DETROIT  BEET 

For  Prompt  Shipment  or  Future  Contract 


The  Best  Stock  of  Detroit  Beet 
in  America 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistant  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Chicaao. 


THE  ANSWER 

to  pretty  nearly  any  question  concerning 
canned  foods  can  be  found  in  your 

1932  ALMANAC 

including  the  latest  Mapes  Standards  and 
Federal  (Score  Card)  Grading  System. 

Use  Your  Almanac 


WE  ARE  MANUFACTURERS 


robins-beckett  double  can  cleaner 


ROBINS  RETORT 


A.  K.  ROBINS  &  CO.,  Inc.,  Baltimore,  Md. 


ROBERT  A.  SINDALL,  Preaident 


Write  for  catalog 


HARRY  R.  STANSBURY,  Vice-Pwidtnt 


JEROME  B.  RICE  SEED  CO. 


BRANCH;  DETROIT,  MICHIGAN  Cambridge,  N.  Y. 

WHOLESALE  CATALOGUE  ON  REQUEST 
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Better  Profits 


A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


A  MID-WEST  canner  writes: 

“Several  of  my  most  aggressive  brokers  have  asked 
'  me  to  furnish  them  with  a  table  or  display  rack  for 
representative  retail  stores  in  order  that  they  may  stimulate 
movement  of  my  pack  to  the  consumer.  It  just  happens 
I  trade  quite  a  lot  in  a  grocery  store  which  was  furnished 
several  of  these  display  tables  about  a  year  ago.  I  have 
noticed  lately  they  are  filled  with  almost  everything  except 
the  goods  of  the  packer  whose  advertisement  is  still  on  the 
sides’  of  them.” 

The  writer  then  goes  on  to  say  it  seems  to  him  money 
spent  for  providing  display  space  for  others  goods  is 
money  wasted. 

Not  necessarily ! 

In  the  first  place  our  correspondent  admits  he  saw 
on  the  display  tables  the  advertisement  of  the  firm 
furnishing  them.  Many  principals  spend  hours  upon 
hours  discussing  the  advisability  of  adopting  a  certain 
piece  of  counter  display  material  and  often  discard  or 
refuse  to  adopt  one  they  feel  will  not  be  allowed  to 
remain  long  on  a  dealers  counter  or  in  his  window. 

Usually  the  ultimate  worth  of  store  display  advertis¬ 
ing  material  is  based  on  the  length  of  time  it  remains 
on  display.  Certainly  a  piece  remaining  in  place  for  a 
month  is  seen  by  twice  as  many  consumers  as  are  able 
to  notice  one  on  display  for  only  two  weeks. 

I  should  say  the  display  table  loaded  with  products 
not  a  part  of  the  line  put  out  by  the  house  supplying 
the  table  in  the  first,  but  carrying  the  advertisement 
first  placed  on  it  is  still  doing  a  good  job  of  advertising. 

Looking  at  the  matter  from  another  angle,  one 
agrees  that  the  creation  of  good  will  is  a  part  of  the 
plan  for  providing  dealers  helps. 

When  the  advertising  tables  were  first  received,  the 
retailer  was  no  doubt  glad  to  have  them  and  gave  credit 
in  in  his  own  mind  to  the  one  furnishing  them. 

Even  today  he  will  probably  give  credit  to  their 
donor  as  readily  as  he  did  a  year  ago.  What  is  more 
important,  it  is  more  than  probable  he  placed  an  order 
larger  than  usual  at  the  time  the  delivery  of  the  tables 
was  arranged  for. 

The  creation  of  good  will,  if  possible  the  arousing  of 
desire  to  push  your  goods,  a  better  display  of  your 
products  for  a  time,  these  are  what  you  expect  or  all 
you  can  reasonably  expect  when  supplying  the  retail 
or  wholesale  trade  with  sales  aids. 

Some  time  in  1931  a  progressive  canner  supplied 
some  of  his  distributors  with  envelopes  carrying  the 
trade  name  of  his  canned  foods. 

Today  I  saw  one  of  these  envelopes  used  by  the  vice 
president  of  the  distributor  company  who  was  mailing 
a  check  to  his  wife. 

Others  were  being  used  in  the  mailing  of  monthly 
statements  to  customers. 

The  last  use  was  directly  in  line  with  the  purpose  of 
the  envelopes,  the  mailing  of  a  personal  letter  in  one 


of  them  did  not  affect  in  the  least  the  effectiveness 
of  the  many  sent  to  retail  customers  of  the  distributor. 

Dealers  helps  of  all  kinds  must  be  purchased  with 
the  idea  in  mind  that  some  will  undoubtedly  be  wasted 
or  misused  but  that  in  the  main  they  will  accomplish 
their  objectives.  Their  distributon  should  be  carefully 
undertaken,  if  long  lived,  their  use  may  well  be  checked 
and  suggestions  made  for  their  increased  effectiveness 
when  they  are  found  to  have  been  mishandled  as  was 
th  case  written  about  in  the  first  of  this  article. 

During  the  remainder  of  this  article  let’s  give  further 
consideration  to  this  whole  matter  of  dealers  helps. 

They  may  be  grouped  in  five  broad  classifications : 

Those  which  secure  display  of  product; 

Those  which  create  consumer  desire; 

Those  which  close  or  help  close  the  sale  to  a 
consumer ; 

Those  arousing  dealer  interest; 

Those  creating  good  will. 

They  may  be  valued  in  about  the  order  given.  They 
are  usually  employed  most  often  by  those  who  do  not 
employ  newspaper  or  magazine  advertising  space  for 
carrying  their  sales  message  to  the  consumer. 

Display  tables,  racks,  sales  cartons  for  the  counter, 
counter  display  cards  holding  or  carried  by  the  product 
are  in  the  first  class. 

All  increase  display  of  the  product  and  help  make 
sales. 

Set  window  displays,  store  hangers,  window  strips, 
recipe  books  and  leaflets,  arouse  consumer  interest  and 
help  create  a  desire  for  your  product. 

Attractive  store  hangers  and  window  displays  carry¬ 
ing  appetite  appeal  and  the  added  admonition  to  “Buy”, 
help  close  the  sale  to  the  consumer.  They  are  point  of 
purchase  advertising  and  aid  in  animating  buying  im¬ 
pulses  after  a  consumer  has  been  made  conscious  of  the 
product  by  other  means. 

The  interest  of  dealers  in  an  offering  or  product  is 
often  secured  by  means  of  price  lists,  advertising 
letters  or  broadsides  by  mail,  pocket  or  desk  trinkets, 
blotter  enclosures,  attractively  arranged  and  litho¬ 
graphed  letter  heads  and  envelopes. 

Quite  an  imposing  array  I  assure  you.  And  a  list  of 
advertising  helps,  all  useful  in  some  degree  or  another, 
in  increasing  profitable  sales  and  distrbiution. 

I  have  discussed  the  whole  matter  in  a  brief  fashion 
and  pointed  out  the  size  of  a  dealers  help  program  with 
a  single  thought  in  mind. 

All  dealers  helps  cost  money,  used  in  quantities  and 
grades  necessary  to  make  the  favorable  impression  you 
wish  for  your  product,  their  total  cost  can  quite  easily 
amount  to  a  figure  as  high  as  that  of  an  effective 
campaign  of  newspaper  advertising. 


( Continued  on  page  //I 
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BETTER  PROFITS 

( Continued  from  page  14  ) 

As  indicated,  their  use  or  even  their  contemplated 
use  can  cause  as  much  consideration  and  worry  if  you 
wish  to  call  it  that  as  can  a  sizeable  advertising  ex¬ 
penditure  in  the  advertising  columns  of  your  daily  or 
weekly  newspaper. 

This  being  the  case,  let’s  give  a  lot  of  thought  to  the 
final  selection  of  the  medium  we  will  use  in  1932  to  in¬ 
crease  our  profitable  distribution. 

Personally,  I  would  appeal  to  the  consumer  by  means 
of  newspaper  advertising  if  my  present  and  contem¬ 
plated  distribution  was  purely  local,  otherwise,  I  would 
start  laying  this  year  the  ground  work  for  national 
advertising. 

If  this  suggestion  does  not  meet  with  your  approval, 
certainly  you  should  try  to  increase  retail  and  whole¬ 
saler  good  will. 

If  you  sell  through  brokers  they  will  offer  you 
valuable  suggestions  in  this  connection.  Or  if  your 
own  sales  force  are  disposing  of  your  pack,  they  too, 
can  start  you  off  right  with  their  suggestions  as  to 
what  you  can  supply  them  that  will  be  most  helpful  in 
breaking  down  dealer  resistance. 

Remember,  the  big  advertisers  of  today  were  the 
beginners  in  advertising  a  few  years  ago. 

A  nationally  advertised  can  of  com  is  still  selling  in 
the  chain  stores  at  15  cents  a  can  while  another,  prob¬ 
ably  just  as  high  class  in  another  but  more  popular 
grade  is  down  in  the  ten-cent  class  along  with  all  the 
ruck  and  muck  of  all  ten-cent  corn. 

When  so  many  foods  are  being  sold  at  lower  than 
ever  prices,  one  that  can  still  be  sold  at  the  old  price 
at  retail  because  of  advertising  force  behind  it  demon¬ 
strates  not  only  that  advertising  pays,  but  that  it  is 
certainly  a  good  article  or  it  would  be  sold  for  a  great 
deal  less. 

“It  pays  to  advertise !” 

TRADE-MARKS 

Following  are  trade-mark  applications  for  canned  foods  and 
fresh  and  dried  fruits  and  vegetables  pending  in  the  U.  S.  Patent 
Office,  which  have  been  passed  for  publicaticn  and  are  in  line  for 
early  registration,  unless  opposition  is  filed  promptly. 

For  further  information  address  Mason,  Fenwick  &  Lawrence, 
Patent  and  Trade-Mark  Lawyers,  600  F  Street,  N.  W.,  Washing¬ 
ton,  D.  C. 

As  an  additional  service  to  its  readers.  The  Canning  Trade 
offers  an  advanced  search  free  of  charge  on  any  mark  they  may 
contemplate  adopting  or  registering. 

SHUR-LITE,  jams,  jellies,  syrup  flavors  for  foods,  etc.  Use 
claimed  since  January  1,  1930.  I.  Kalfus  Co.,  New  York,  N.  Y. 

CASTILLA  and  design,  olive  oil.  Use  claimed  since  1921. 
Riva  Hermanns,  Malaga,  Spain. 

DIVA  and  design,  olive  oil.  Use  claimed  since  July  12,  1923. 
M.  Nobile  &  Co.,  Hartford,  Conn. 

MAYONNETTE,  mayonnaise,  salad  dressing,  and  food  pro¬ 
duct  used  as  a  base  for  making  mayonnaise  or  salad  dressing. 
Use  claimed  since  January  19,  1932.  Private  Brands,  Inc.,  New 
York,  N.  Y. 

SQUAB  TUNA,  canned  fish.  Use  claimed  since  December  24, 
1931.  Wallace  R.  Boren,  San  Francisco,  Calif. 

WIDOW’S  MITE,  creole  spiced  sauce.  Use  claimel  since  July 
23,  1931.  Widow’s  Mite  Corporation,  Geneva,  N.  Y. 

DUR-INDA,  concentrated  food  product  in  the  form  of  tablets 
or  powder,  dried  fruit,  fruit  preserves,  jelly,  marmalade,  canned 
fruits,  etc.  Use  claimed  since  December  12,  1931.  Austin  W. 
Landquist,  New  York,  N.  Y. 

EIGHT  BELLS,  fresh  fish  fillets.  Use  claimed  since  December, 
1931.  Henry  &  Close  Co.,  Boston,  Mass. 

VITAMIN  and  circle,  jams,  jellies,  salad  dressing,  mustard, 
prune  juices  for  food  purposes,  flavoring  syrup  for  food  purposes, 
etc.  Use  claimed  since  February  1,  1927.  Arthur  J.  Burns, 
Shelby,  Mont. 
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anted  and  For  Sale 


This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  tirnes  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery  _ IV anted — Machinery 


FOR  SALE— Bargain  Prices.  1  practically  new  An¬ 
derson- Barngrover  Cooker  for  2J’s  and  3’s;  1  practi¬ 
cally  new  Jeffrey  Peeling  Table;  1  Dicing  Machine; 
1  Bean  Cutter. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FOR  SALE— Use  C.  M.  C.  Silver  Metalic  Coating  to 
prevent  rust. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FOR  SALE— Complete  equipment  of  corn,  pea  and 
tomato  machinery.  Excellent  condition.  Real  bar¬ 
gains.  Advise  what  you  need. 

Address  Box  A-1855  care  of  The  Canning  Trade. 


FOR  SALE — New  Horizontal  Retorts  40  x  72  inches 
with  car,  crates,  trucks  and  fittings,  complete  for 
pressure  cooking.  Very  handy  to  operate.  Fully 
guaranteed. 

H.  B.  Hunter  Co.,  Norfolk,  Va. 


FOR  SALE— Two  Chisholm-Ryder  Bean  Snippers, 
large  size,  in  good  condition.  Price  attractive. 

Hickory  Packing  Co.,  Bel  Air,  Md. 


For  Sale — Seed 


FOR  SALE— The  genuine  Indiana  Canners  Association 
Indiana- Baltimore  Tomato  Seed  can  be  purchased 
only  through  the  office  of  the  Secretary, 

Kenneth  N.  Rider,  Indiana  Canners  Asso., 
Trafalgar,  Ind. 


For  Sale — Plants 


FOR  SALE— Tomato  Plants,  open  field  grown;  Balti¬ 
more,  Marglobe,  Bonnie  Best;  from  certified  Seed; 
$1.00  per  thousand.  Ruby  King  and  California 
Wonder  Pepper  Plant,  $2.00  per  thousand.  Cabbage 
Plants,  Copenhagen,  Golden  Acre,  $1.00 per  thousand. 
Safe  arrival  guaranteed. 

Triangle  Plant  Co.,  Pembroke,  Ga. 


For  Sale — Miscellaneous 


FOR  SALE— 1000-45  gal.  barrels,  all  rebuilt,  steamed 
and  reparaffined. 

W.  C.  Pressing  Co.,  Norwalk,  Ohio. 


WANTED— Two  Corn  Washers;  Ten  used  Huskers, 
Tuc,  Sprague  Super  or  late  model  Double  Morral. 

Thomas  &  Co.,  Frederick,  Md. 

WANTED— Filler  for  No.  2  cherries;  Hot  Water  Ex¬ 
hauster  for  No.  2  and  No.  10  cans;  Large  Laundry 
Washer,  Barrel  hoop  driver.  Give  full  particulars 
and  best  price. 

The  C.  H.  Musselman  Co.,  Biglerville,  Pa. 


_ Situations  Wanted 

POSITION  WANTED— By  young  man  experienced  in  packing  a 
full  line  of  fruits  and  vegetables,  also  sales  experience. 

Address  Box  B-1857  care  of  The  Canning  Trade. 

POSITION  WANTED—  By  man  with  15  years  experience  in  the 
pickle  business.  Have  worked  over  a  big  portion  of  the  United 
States  but  prefer  the  Pacific  Coast  States.  Am  capable  of  tak¬ 
ing  charge  and  managing  the  mannfacturing  part,  or  will  work 
under  the  Manager. 

Address  Box  B-1845  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Superintendent  by  married  man,  age 
42.  Have  been  in  the  game  20  years;  quality  packer  of  fruits 
and  vegetables.  Machinist  by  trade;  American  Machine  Oper¬ 
ator.  Also  have  sales  ability.  Best  of  references;  will  go  any¬ 
where. 

Address  Box  B-1846  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Sales  Manager  or  Assistant.  At  pre¬ 
sent  employed;  20  years  experience  at  manufacturing  and  selling 
canned  foods.  Perfer  position  where  can  become  financially  in¬ 
terested  after  proving  ability. 

Address  Box  B-1&47  care  of  The  Canning  Trade. 

POSITION  WANTED  — As  Superintendent  in  a  canning  factory. 
Have  had  several  years  experience  packing  all  kinds  of  fruits 
and  vegetables,  Can  repair  old  plant  or  build  new  factory. 
Have  good  references. 

Address  Box  B-1849  care  of  The  Canning  Trade. 

POSITION  WANTED— By  Sanitary  Can  maker.  Have  had  25 
years  of  practical  experience  in  can  business;  have  installed  a 
number  of  can  making  lines.  Can  make  good  cans  at  the  lowest 
cost.  Have  been  factory  manager  of  one  plant  17  years.  Can 
business  is  one  of  the  moststaple  of  American  industries;  it  pays 
to  make  your  own.  Will  gladly  give  more  information  if  desired. 

Address  2661  Hope  St.,  Huntington  Park,  Calif. 

POSITION  WANTED — By  progressive  Superintendent.  Effici¬ 
ent  producer  of  quality  packs,  with  valuable  experience  gained 
during  past  15  years  packing  a  complete  line  of  vegetables. 
Excellent  references.  Seasonal  or  yearly. 

Address  Box  B-1853  care  of  The  Canning  Trade. 

POSITION  WANTED — By  packer  of  whole  tomatoes,  tomato 
catsup,  tomato  juice,  etc.  Can  install  machinery  for  same. 
Can  give  the  best  of  references. 

Address  Box  B-1856  care  of  The  Canning  Trade. 
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POSITION  WANTED — Factory  Superintendent,  until  recently 
associated  with  one  of  the  largest  food  producing  organizations 
in  the  East,  is  available,  on  moderate  terms,  for  the  coming 
season.  He  is  a  specialist  in  Preserves,  Jellies,  Jams,  Tomato 
Catsup,  Tomato  Juice,  Tomato  Paste  and  Baked  Beans.  Quali¬ 
fications  include  expert  knowledge  of  modern  cannery  equip¬ 
ment.  Highest  references  as  to  personal  integrity  and  ability. 

Address  Box  B-1868  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED — Experienced  bookkeeper  for  plant  packing  seven 
lines.  Applicant  must  be  experienced  cost  account. 

Address  Box  B-1859  care  of  The  Canning  Trade. 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

** Bliss No.  225  Qang  Slitters 

Eliminate  the  **Eye'Cut**  on  Foot  Shears 

Bliss  No.  225  Gang  Slitters  as 
built  for  slitting  lithographed 
sheets  are  arranged  with  litho¬ 
graph  gauges  which  eliminate 
the  slow  and  expensive  “eye-cut” 
on  foot  shears,  previously  neces¬ 
sary.  This  is  just  one  of  the  many 
advantages  obtained  by  the  use  of 
these  slitters. 


Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 

I  Detroit,  Cleveland,  Chicago,  Cincinnati, 
oates  ujnces  ^  Philadelphia,  New  Haven,  Rochester 
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You'll  find  a  real  friendliness  and  a  willingness 
about  Heekin  Service  that  has  built  itself  into 
good  will  for  Heekin  Cans.  That  is  the  reason 
everyone  has  a  good  word  to  say  about  the 
Heekin  Can  Company — located  in  the  heart  of 
a  great  agricultural  region — where  rail  meets 
water  and  shipping  is  facilitated  in  every  direc¬ 
tion.  After  we  serve  you  once  you’ll  understand. 


yOicU  find  t/vzm  J2ya€^fHU(>he/^.. 

'HEEKIN  CANS 

The  Heekin  Can  Co..  Cincinnati, O. 


THE  MARKETS 
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Market  Unchanged  —  Consumption  Steady  —  But  on 
Smaller  Scale — The  “Facts”  About  Tomatoes  and  Corn 
and  What  Those  Canners  Should  Do. 


UNCHANGED — Let’s  dispose  of  the  general  mar¬ 
ket  consideration  quickly  because  there  is  noth¬ 
ing  of  moment  to  record  for  this  week.  Buying 
has  continued  as  in  the  past,  covering  the  week’s  wants 
at  most,  and  nearly  all  operators  say  that  things  are 
very  quiet.  There  has  been  no  change  in  public  con¬ 
sumption,  and  the  goods  continue  to  go  out  steadily, 
though  it  is  now  said  that  whereas  the  little  housewife 
used  to  serve  her  family  with  two  or  three  or  more 
vegetables  for  the  dinner,  and  had  a  little  extra  dainty 
for  the  lunch,  she  now  confines  herself  to  one  vege¬ 
table  or  at  most  two,  and  has  grown  very  light  on 
dainties  and  deserts.  It  is  a  cutting  down  not  out,  and 
that  is  important.  When  that  great  day  returns  again, 
when  consumption  or  rather  buying  is  normal,  there 
will  be  heavier  demand  for  more  canned  foods  than 
any  of  us  ever  saw  before.  But  it  is  a  good  idea  to 
get  it  firmly  fixed  in  your  mind  that  that  day  is  not 
just  around  the  comer;  that  you  must  not  pack  this 
season  to  be  ready  for  that  day.  We  are  sitting  pretty, 
but  we  must  have  patience. 

And  now  for  some  real,  underlying  considerations 
affecting  this  year’s  operations  and  expectations : 

Tomatoes — Under  date  of  April  21st  the  Bureau  of 
Agricultural  Economics,  issued  its  report  on  intended 
acreage  for  tomatoes  for  manufacture,  and  this  says: 

“Reports  from  438  firms  representing  45  per  cent  of  the 
total  acreage  of  tomatoes  grown  for  canning  and  manufac¬ 
ture  in  1931,  indicate  that  these  firms  intend  to  contract  or 
plant  for  the  1932  season  an  acreage  7.6  per  cent  below 
the  acreage  planted  in  1931.  The  438  reports  received  were 
well  distributed  among  all  important  producing  areas  and 
should  be  fairly  representative  of  the  change  now  intended 
for  the  country  as  a  whole. 


Should  this  7.6  per  cent  reduction  be  carried  out  on  the 
total  acreage,  the  1932  planted  acreage  would  amount  to 
274,190  acres  compared  with  296,750  acres  planted  in  1931 
and  404,620  acres  planted  in  1930.  Allowing  for  usual 
acreage  abandonment  not  in  excess  of  1  per  cent,  the  acre¬ 
age  for  harvest  in  1932  would  be  around  272,000  acres,  com¬ 
pared  with  292,280  acres  harvested  in  1931  and  with  an 
average  of  303,700  acres  harvested  during  the  five-year 
period  previous  to  1931.” 

The  Bureau’s  expert  summary  of  this  is  as  follows : 

“During  the  past  five  years  the  average  yield  per  acre 
has  varied  from  3.53  to  4.76  tons  peracre.  Judging  from 
the  average  yields  obtained  for  the  last  five  or  six  years,  it 
appears  that  an  average  yield  of  4.2  to  4.3  tons  per  acre 
might  be  expected  in  a  year  of  no  unusually  favorable  or 
unfavorable  growing  conditions.  Therefore,  the  most  prob¬ 
able  production  on  272,000  acres  for  harvest  appears  to  be 
about  1,156,000  ton^.  Estimated  production  in  1931  was 
1,014,600  tons;  the  average  production  for- the  five  years 
preceding  1931  was  1,287,500  tons.  The  pack  of  canned 
tomatoes  resulting  from  a  production  of  1,156,000  tons  would 
depend  upon  the  proportion  of  the  total  which  would 
be  utilized  as  paste,  puree,  catsup,  sauces,  soups,  tomato 
juice,  etc.  During  12  of  the  past  14  years,  however,  varia¬ 
tions  in  the  size  of  the  pack  have  been  closely  associated 
with  variations  in  total  production.  Should  this  close  re¬ 
lationship  hold  good  for  1932,  a  total  production  of  1,156,000 
tons  would  probably  result  in  a  pack  of  about  IIV*  million 
cases  of  No.  3  cans.” 

If  the  canners  are  able  to  carry  out  this  slight  cut  in 
acreage,  and  if  the  can  companies  see  them  through 
with  cans  so  that  they  can  make  the  packs,  they  are 
courting  suicide  in  their  business.  Use  your  own 
knowledge:  you  know  that  no  cannery  grower  of  to¬ 
matoes  would  even  start  if  he  expected  to  get  only 
4.2  tons  per  acre.  The  acres  that  are  delivered  to  the 
canneries  will  run  closer  to  10  tons,  and  you  know  it. 
The  statistics  are  correct;  we  are  not  finding  fault 
with  them;  they  have  to  figure  the  poorest  with  the 
best,  and  the  average  is  all  right;  but  the  canner  will 
find  that  all  the  low  yielders  must  have  delivered  to 
the  open  market  and  all  his  growers  were  among  the 
top-yielders.  Just  remember  that  while  last  year’s 
pack  amounted  to  only  9,573,025  cases  from  296,750 
planted  acres,  the  1930  pack  was  almost  twice  that 
amount  in  cases  from  only  25%  more  acres,  or  404,620 
acres.  Yet  the  average  yield  in  1930  was  only  4.32 !  It 
is  not  at  all  impossible  to  get  better  than  seventeen 
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million  cases  out  of  your  “intended”  acreage.  Lack  of 
fertilizer  and  a  poor  season  may  cut  that  down,  but 
that  is  a  very  slender  thread  to  hang  your  fortune  on. 
Better  cut  your  intentions  by  50%,  and  be  safe. 
Holdings  of  tomatoes  have  been  reported:  325  can- 
ners — the  same  group  as  previously  reported,  and 
affording  merely  a  cross-view  of  the  whole  situation, — 
show  holdings  of  3,046,798  cases,  a  reduction  from  the 
January  holdings  of  40%,  a  very  fine  indicated  con¬ 
sumption  during  the  past  three  months.  The  carry¬ 
over  in  1932  pack  ought  to  be  comparatively  light,  but 
there  will  be  some,  whereas  it  was  thought  there  might 
be  an  entire  clean-up.  Jobbers  numbering  532  reported 
holdings  of  1,369,168  cases,  which  is  19%  less  than 
they  held  the  first  of  the  year.  These  are  just  the 
same  jobbers  as  reported  before,  as  with  the  canners. 

Corn — Our  Chicago  correspondent,  last  week,  quoted 
some  intended  acreages  on  corn,  and  ended  his  refer¬ 
ence  by  saying :  “If  this  works  out  along  this  line  the 
market  should  balance  itself  by  midsummer  when  it 
becomes  too  late  to  overplant.” 

Mr.  W.  A.  Miskimen,  of  the  Illinois  Canning  Co.,  and 
one  of  the  best  posted  men  in  the  corn  canning  game, 
takes  exception  to  this  and  says: 

“I  have  made  a  close  study  of  the  corn  situation  for  a 
number  of  months  and  cannot  see  the  slightest  chance  for 
the  market  to  balance  itself,  either  by  this  summer  or 
within  a  year  of  that  time,  should  the  amount  of  acreage 
designated  be  put  out  this  season.” 

Then  Mr.  Miskimen  goes  on  giving  the  figures,  which 
by  coincidence  are  almost  identical  with  those  given 
by  Mr.  Carlos  Campbell  in  his  summary  of  the  corn 
situation,  on  page  10  of  this  issue.  Turn  back  to  that 
for  it  is  an  authorative  statement  as  you  will  see. 
And  Mr.  Miskimen  ends  his  letter  with  this  very 
pertinent  advice : 

“A  great  many  canners  read  the  trade  papers  carefully 
and  the  statements  made  therein  have  a  very  considerable 
effect  on  the  decisions  of  the  canners  as  to  their  operations. 

I  truely  hope  that  not  many  of  them  in  reading  the  sentence 
above  referred  to  will  get  the  idea  that  there  will  be  any¬ 
thing  but  continued  disasterous  loss  to  corn  canners  if  a 
pack  of  ten  or  eleven  million  cases  is  made  in  1932.” 

And  we  concur  wholeheartedly  with  him. 

As  to  holdings  of  canned  corn  on  April  1st,  175 
canners  reported  6,937,743  cases,  a  reduction  from 
January  1st  of  27 /v — very  good,  but  not  nearly  in 
keeping  with  the  reduction  in  canned  tomatoes,  which 
showed  40'/  .  The  532  distributors  showed  com  on 
hand  amounting  to  1,357,326  cases,  a  decrease  of  3.2% 
from  previous  holdings.  Remember,  again,  that  all 
these  figures  are  for  but  a  cross  section  of  the  industry 
— not  total  figures. 

Like  the  radio  announcer  whose  time  is  up,  we  will 
have  to  be  content  with  these  two  major  items  this 
week,  for  we  have  no  more  space.  But  if  the  packers 
of  these  two  leading  items  will  but  get  these  facts 
under  their  skins,  and  into  their  business  calculations 
it  will  be  a  good  week’s  work;  and  they  are  given  for 
just  exactly  that  purpose — to  be  followed  and  used. 
Never  mind  whether  the  other  fellow  takes  the  warn¬ 
ing  or  not ;  you  take  it. 

Sweet  Potato  Holdings — “On  February  10th,”  says 
Frank  Shook,  “we  sent  out  requests  for  spot  holdings  of 
sweet  potatoes.  On  March  11th  we  succeeded  in  getting 
the  last  report  and  while  this  has  been  an  unusual  delay 
we  give  below  the  report  of  spot  holdings  and  suggest 
that  you  keep  in  mind  the  fact  that  during  the  time 
intervening  since  February  11th,  no  doubt  a  good  many 
cases  have  been  sold  that  do  not  show  on  this  report. 


Spot  holdings  on  hand  were  reported  as  follows: 
880  cases  No.  2  cans. 

5,150  cases  No.  2V^  cans. 

1,943  cases  No.  3  cans. 

6,381  cases  No.  10  cans. 


NEW  YORK  MARKET 

Bu  "NEW  YORK  STATER." 

Special  Correepondent  of  "'The  Canning  Trade." 


Spinach  and  Grapefruit  Move  Up — Rumors  Active  Once 
More — Asparagus  Cut  Expected — Corn  Unsettled — 

Tomatoes  Holding — Fruits  Moving  Slowly — Tariff 
Sought  to  Keep  Out  Japanese  Salmon. 

New  York,  April  28,  1932. 
RICES  UP — New  pack  California  spinach  and 
Florida  grapefruit  continued  to  hold  the  spotlight 
in  canned  food  market  here  during  the  past  week 
as  prices  for  both  items  moved  upward  under  the  stimu¬ 
lus  of  bullish  pack  reports. 

Trading  in  the  market  on  the  whole,  however,  showed 
little  change  from  the  usual  routine  and  buyers  are 
still  filling  only  immediate  needs.  Prices  in  other  packs 
showed  little  change  with  the  exception  of  Western 
corn  which  was  weak  with  a  nominal  price  list  pre¬ 
vailing. 

Rumors  were  current  in  the  trade  that  sharp  slashes 
below  the  tentative  opening  prices  on  asparagus  would 
be  posted  shortly  by  a  large  factor  which  would  be 
immediately  met  by  all  other  packers  of  ’grass.  No 
official  confirmation  of  the  rumor  was  available  but  such 
a  move  it  not  only  possible  but  highly  probable,  in  the 
opinion  of  trade  factors. 

Spinach — Although  buying  has  not  entered  the  mar¬ 
ket  on  any  major  scale  as  yet,  the  price  list  has  con¬ 
solidated  the  gains  marked  up  last  week  and  seems 
likely  to  move  into  higher  levels  within  the  next  few 
weeks. 

Action  of  the  California  Packing  Corp.  in  posting  its 
formal  opening  list  which  showed  2s  held  at  $1.10  and 
2i/>s  at  $1.35,  Coast,  if  shipped  before  January  1,  next 
with  increases  of  21/2  cents  and  5  cents,  respectively, 
going  into  effect  on  shipments  after  that  date,  gave 
proof  to  the  trade  that  the  new  prices  would  hold.  All 
other  major  packers  brought  their  lists  into  line  with 
those  of  California  Packing  with  the  exception  of  Libby, 
McNeill  &  Libby,  which  has  not  posted  any  formal 
prices  as  yet.  The  latter  firm,  however,  will  likely  meet 
the  prices  of  the  Corporation. 

California  Packing’s  price  list,  guaranteed  against  its 
own  decline  until  February  15,  follows: 

(Shipped  prior  to  January  1,  1933  ***) 

Price  per  doz. 


Buffet  . $  .65 

Picnic  . 75 

No.  1  tall . 92l/> 

No.  2  tall .  1.10 

No.  2%  .  1.35 

No.  10  .  4.25 

(Shipped  January  1  to  February  15,  1933) 

Buffet .  .671/2 

Picnic . 77i/> 

No.  1  tall . 95  " 

No.  2  tall .  1.12i/» 

No.  21/2  .  1.40  “ 

No.  10  .  4.35 


***  Now  available  for  shipment;  f.  o.  b.  cannery 
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Grapefruit — Also  held  the  gains  marked  up  last  week 
with  several  canners  withdrawing  from  the  market 
during  the  week.  The  price  range  on  the  new  pack 
now  runs  from  $1.05  to  $1.10,  Tampa,  although  a  few 
bargain  offerings  are  still  available  around  $1. 

Higher  prices  are  seen  for  grapefruit  in  view  of  the 
sharp  curtailment  of  the  pack  this  year  if  canners  do 
not  rush  the  market  and  ruin  the  price  structure  by 
over-strenuous  competition. 

The  packers  who  withdrew  from  the  market  this 
week  are  expected  to  return  shortly  with  higher  price 
lists,  according  to  present  reports. 

Asparagus — Rumors  of  an  impending  reduction  of 
from  10  to  15  per  cent  in  the  tentative  opening  price  of 
California  ’grass  are  current  in  the  trade. 

One  of  the  leading  factors  in  this  branch  of  the  can¬ 
ning  field  is  expected  to  announce  the  reductions  in  the 
near  future  with  all  other  major  packers  scheduled  to 
fall  in  line  with  the  revised  prices  immediately.  No 
official  confirmation  of  the  story,  could  be  obtained  but 
it  was  learned  from  reliable  quarters  that  some  such 
action  is  pending. 

Asparagus  tentative  opening  prices  were  off  sharply 
from  last  year  but  despite  this  cut,  the  item  remained 
in  the  luxury  line.  With  no  demand  for  high-priced 
canned  foods  at  all  this  year,  it  seems  reasonable  that 
packers  will  scale  prices  down  in  order  to  move  stocks 
rather  than  hold  on  the  gamble  of  an  improved  market. 

Com — Maine  prices  held  firm  during  the  week  al¬ 
though  little  activity  was  reported.  Offerings  from 
Western  packers  continue  available  at  extremely  low 
prices  and  buyers  are  filling  current  needs  from  this 
source,  it  was  reported.  Bankers  throughout  the 
Western  corn  canning  area  are  pressing  the  canners 
to  rid  themselves  of  warehouse  stocks  before  planning 
their  new  pack  and  exerting  pressure  to  force  this 
liquidation  through  the  threat  of  withdrawal  of  credit 
if  their  demand  were  not  met,  according  to  trade  re¬ 
ports  from  Chicago. 

Tomatoes — Held  firm  during  the  week  with  routine 
buying  the  only  activity  noted.  Prices  were  unchanged 
for  tri-states  while  other  areas  showed  little  activity. 
The  pack  continues  in  a  strong  statistical  position  but 
suffers  from  the  depressed  market  conditions.  Little 
interest  has  been  shown  by  the  trade  in  futures. 

Fruits — The  peach  control  group  on  the  Pacific  Coast 
seems  faced  with  the  likelihood  of  a  large  carry-over 
although  it  is  now  in  virtual  control  of  the  market 
The  slow  movements  of  fruits  into  consuming  channels 
with  the  bulk  of  the  shipments  in  recent  weeks  being 
from  independent  canners  combined  with  the  present 
small  demand  seems  likely  to  leave  the  group  with  a 
large  portion  of  its  present  stocks. 

Prices  showed  little  changes  although  the  cut-rate 
offerings  seem  to  have  disappeared  entirely  as  a  market 
factor.  Buyers  will  have  to  go  to  the  price  control 
group  when  they  want  peaches  but  few  give  any  sign 
of  wanting  any  peaches  in  large  quantities  at  the 
present  time. 

Salmon — Northwest  packers  will  seek  to  have  Con¬ 
gress  adjust  the  tariff  on  pinks  so  as  to  change  present 
conditions  which  allow  importers  to  bring  Japanese- 
racked  pinks  into  New  York  to  sell  lower  than  the 
American-packed  products  despite  a  25  per  cent  duty, 
because  of  the  decline  of  approximately  33  Vh  per  cent 
in  the  value  of  the  Japanese  yen  since  that  country 
abandoned  the  gold  standard,  it  was  indicated  here. 

No  buying  on  a  large  scale  has  been  afforded  the 
offerings  of  Japanese-packed  pinks  despite  the  lower 


price,  as  yet.  Shipments  of  the  pack  are  now  en  route 
from  Japan,  according  to  the  house  which  is  importing 
the  Japanese  salmon. 

Other  offerings  remain  unchanged  with  the  stabiliza¬ 
tion  group  on  the  Pacific  Coast  exerting  firm  control  of 
the  market.  Labor  troubles  were  reported  in  the 
Northwest  where  the  Columbia  River  fishermen’s 
unions  are  strenuously  opposing  any  reduction  in  the 
price  of  raw  stock  which  packers  are  trying  to  obtain 
in  order  to  meet  prevailing  market  conditions. 


CHICAGO  MARKET 

By  "OBSERVER,” 

Special  Correspondent  of  "The  Canning  Trade.” 


Politics  and  Possible  Antics  Affecting  Business — 
Economy  and  “Go  Slow”  Gripping  Everybody — ^Toma- 
toes  Unchanged — Com  Moving  Slowly — Pea  Movement 

Excellent — Buyers  Like  New  Asparagus  Prices — 
Healthy  Market  in  the  Near  Future. 

Chicago,  April  28,  1932. 

OLITICS  INTERFERING  —  Buyers  generally 
marking  time  feeling  that  they  must  continue  in 
a  strong  cash  position  due  to  the  general  uncertain¬ 
ties  arising  from  the  political  situation;  with  both 
Illinois  State  solons  and  Congress  now  in  session  likely 
to  go  off  on  some  unexpected  new  legislation  it  is  keep¬ 
ing  Chicago  business  in  a  very  hesitant  attitude.  Prob¬ 
ably  when  things  settle  down  we  will  find  ourselves  in 
far  less  difficulty  than  is  now  painted;  but  the  “go 
slow”  signal  continues  to  flash  its  warning  on  every 
business  deal. 

A  general  wave  of  consumer  economy  has  almost 
everybody  in  its  grip  in  some  manner  or  other;  when 
that  is  released  a  lot  of  postponed  replenishments  must 
be  attended.  In  fact  on  many  lines  this  movement  is 
now  overdue  but  buyers  are  scared  to  make  commit¬ 
ments  and  in  some  cases  sellers  over-anxiety  for  busi¬ 
ness  is  forcing  reticent  purchasers  to  redoubled  caution. 

Tomatoes — Unchanged ;  statistically  very  strong  but 
such  an  unusual  buyers’  resistance  to  upping  of  prices 
that  sellers  seem  hesitant  about  putting  up  their  basis 
and  encountering  reduced  sales.  A  few  better  class 
canners  recently  made  some  local  sales  here  at  slightly 
eased  prices  but  they  enjoyed  such  a  vigorous  response 
that  they  at  once  put  their  quotations  back  to  the 
higher  figures  again.  Distributors  everywhere  are  no 
^  doubt  very  short  on  supplies  and  there  will  be  a  steady 
call  for  current  needs.  There  are  really  not  enough 
tomatoes  to  supply  anything  like  an  old  time  normal 
consumer  requirements  until  next  pack;  but  in  these 
unsettled  times  we  all  doubt  the  soundness  of  any 
market  statements  on  which  we  heretofore  depended. 

There  are  reports  of  60c  future  No.  2  standard  toma¬ 
toes  in  the  Ozarks ;  spots  65.  Indiana  holding  back  on 
futures  but  asking  75c  for  spot.  Del-Mar-Va  futures, 
60c ;  spots,  721/2  to  75c,  factory. 

Corn — Cheap  No  2  standard  corn  still  continues  avail¬ 
able  to  consumers  in  the  Chicago  area  at  5c  per  can;  a 
check-up  of  labels  shows  that  this  comes  from  some  of 
the  well  regarded  packers ;  no  doubt  sold  by  them  at  a 
loss  under  producing  cost ;  and  in  some  cases  has  caused 
bankers  to  do  some  rechecking  of  operating  statements 
before  funds  for  next  pack  are  forthcoming.  A  few 
lots  of  very  nice  Country  Gentleman  corn  have  been 
passed  around  to  the  trade  at  around  60  to  65c;  but 


24 


THE  CANNING  TRADE 


May  2,  1932 


most  of  the  sales  drive  continues  on  the  cheaper  quality.  The  shrimp  this  spring  for  the  most  part  has  been 
Some  astounding  reports  were  current  this  week  mixed  sizes,  with  very  few  large  available.  This,  too, 
regarding  reduced  acreage  in  various  districts ;  so  ex-  will  be  a  drawback  to  the  pack  and  unless  large  shrimp 
treme  that  buyers  refused  to  take  them  entirely  seri-  commence  to  show  up  in  large  quantities,  the  factories 
ously;  however,  the  point  is  beginning  to  be  accepted  in  all  probability  will  shut  down,  as  no  packer  wants 
that  there  will  be  far  less  corn  in  1932  and  it  is  easily  to  tie  up  too  much  money  in  mixed  shrimp,  because  it 


possible  to  see  a  slowly  strengthening  market  after  we 
get  past  the  corn  planting  season;  another  six  weeks. 
No  runaway  market  likely  but  there  will  sooner  or  later 
be  a  return  of  confidence  to  corn. 

Peas — Movement  of  unsold  stocks  continues  excel¬ 
lent  ;  assortments  badly  broken  and  buyers  reconciled  to 
a  measure  of  latitude  on  quality  beyond  what  they 
would  allow  on  new  packed  goods.  Prices  unchanged ; 
standard  No.  4  Alaskas  at  85c,  Wisconsin  factory; 
sometimes  No.  3  sieve  obtainable  at  85c.  Higher 
quality  peas  still  pressing  for  sale  and  rumors  on  the 
street  that  some  of  the  best  Wisconsin  quality  packers 
are  not  going  to  produce  anything  in  1932,  but  will  re¬ 
grade  their  stocks  on  hand  and  try  to  take  care  of 
their  trade  attractively  as  compared  with  sellers  of 
1932  pack. 

There  is,  of  course,  a  chance  for  a  combination  of 
reduced  acreage  and  crop  damage  together  to  put  these 
carry-over  lots  of  quality  peas  at  a  substantial  advance 
above  present  basis.  A  number  of  holders  of  peas  are 
apparently  preparing  to  play  this  gamble ;  figuring  that 
they  can  hardly  face  cheaper  selling  prices  by  waiting. 

Asparagus — New  prices  as  announced  by  various 
canners  are  meeting  with  excellent  favor  among 
buyers;  and  no  doubt  a  much  stimulated  consumer 
support  will  be  registered  this  year.  While  future 
bookings  have  not  been  so  vigorous  as  anticipated  they 
have  been  fairly  good  and  sellers  have  intelligently  dis¬ 
counted  the  new  buying  attitude  and  are  going  ahead 
with  a  fair,  moderately  priced  production. 

Market  Turn  Ahead — ^The  reports  now  coming  in 
from  authentic  sources  indicate  a  very  sharply  reduced 
pack  of  most  fruits  and  vegetables ;  so  much  so  in  most 
cases  as  to  fairly  assure  healthy  markets  by  fall. 
Buyers  generally  realize  this  but  in  only  a  few  instances 
has  this  reflected  itself  in  commitments  for  later  needs ; 
the  tendency  continues  very  strong  to  maintain  the 
greatest  possible  measure  of  freedom  from  entangling 
contracts. 

Sooner  or  later  some  wholesome  market  support  will 
again  be  created  and  that  will  be  a  stepping  stone  to 
generally  bettered  conditions. 


GULF  STATES  MARKET 

By  "BAYOU.” 

Special  Correspondent  of  "The  Canning  Trade." 


Few  Shrimp  Canned — Pack  Held  Down — Oyster  Season 
Closed — Demand  Also  Ends — Stringless  Beans 
Progressing — Prices  Quoted. 

Mobile,  Ala.,  April  28,  1932. 
HRIMP — There  were  a  few  shrimp  hit  on  this 
coast  last  week  and  there  were  some  canned,  but 
there  is  no  big  pack  looked  for  in  this  section,  re¬ 
gardless  of  whether  there  are  any  shrimp  available  or 
not. 

The  canners  that  are  able  to  finance  a  pack  are  going 
about  it  very  cautiously  and  the  others  will  be  limited 
in  their  operations  for  the  lack  of  funds,  hence  the 
pack  will  be  held  down  considerably  under  all 
circumstances. 


is  hard  enough  to  dispose  of  fancy  stuff,  much  less 
take  chances  with  the  other. 

This  applies  to  all  commodities  nowadays.  Take  the 
fresh  meat  industry  for  instance.  The  packing  houses 
are  selling  the  best  grade  of  fancy  beef  to  the  chain 
stores  at  a  price  that  they  never  dreamed  that  they 
would  have  to  sell  their  inferior  grades,  but  they  are 
forced  to  do  this  in  order  to  move  any  volume  of 
business. 

The  trade  everywhere  is  demanding  the  very  best  of 
everything  and  paying  the  least  that  has  ever  been 
paid.  Under  the  circumstances,  it  is  the  heighth  of 
folly  for  a  packer  to  turn  out  a  cheap  pack  with  the 
expectation  of  being  able  to  sell  it  at  a  cheap  price, 
because  it  will  be  just  too  bad  for  him,  inasmuch  as  he 
will  find  his  competitor  meeting  his  price  with  high 
grade,  first  class  merchandise  and  he  will  be  left  with 
his  cheap  pack  on  his  hands. 

The  best  bet  is  to  put  up  the  highest  grade  article 
possible  at  the  lowest  cost  and  be  prepared  to  sell  at  a 
very  small  margin  of  profit.  Even  then,  all  this  will 
have  to  be  done  with  production  cut  down  to  a  mini¬ 
mum,  so  the  problems  of  producers  and  manufacturers 
nowadays  are  unsolvable.  Their  “ups  and  downs”  in 
life  are  many,  with  the  “downs”  by  far  more  numer¬ 
ous.  But  with  all  this,  we’e  got  to  live  and  let  live, 
therefore  if  those  that  have  it  will  contribute  to  the 
best  of  their  ability  to  those  less  fortunate,  this  world 
would  not  be  such  a  bad  one  to  live  in.  Real,  honest 
to  goodness  material  charity  (not  hot  air)  has  never 
meant  more  than  it  does  today,  hence  let’s  do  more  of 
it  than  we  have  ever  done  before. 

The  demand  for  canned  shrimp  is  light  and  the  prices 
are  95c  per  dozen  for  No.  1  medium  and  $1.10  per 
dozen  for  No.  1  fancy,  f.  o.  b.  cannery. 

Oysters — ^The  oyster  pack  is  over  with  in  this  section 
and  no  oysters  are  being  canned.  The  sale  of  oysters  is 
over  with  too,  as  the  demand  for  oysters  usually  ends 
with  the  pack  and  the  movement  of  cove  oysters  is  ex¬ 
pected  to  be  very  light  until  next  fall  when  the  oyster 
season  opens  again. 

There  is  no  good  reason  for  this,  because  cove  oysters 
are  just  as  good  and  healthful  in  July  as  they  are  in 
December,  but  the  appetite  of  the  oyster  eaters  seems 
to  run  with  the  oyster  season  and  the  demand  for  cove 
oysters  works  the  same  way  as  the  fresh,  raw  oysters. 

The  price  of  cove  oysters  is  70c  per  dozen  for  5-ounce 
cans  and  $1.40  per  dozen  for  10-ounce  cans,  f.  o.  b. 
factory. 

Siringless  Beans — The  weather,  though  dry,  is  ideal 
for  beans,  because  while  the  plants  are  needing  rain, 
yet  there  is  plenty  moisture  in  the  nights  to  make  up 
in  part  for  the  lack  of  rain.  Then  too,  beans  can  stand 
a  good  deal  of  dry  weather.  The  plants  are  doing  well, 
but  it  will  be  the  last  of  May  or  the  first  part  of  June 
before  there  will  be  any  beans  available  even  for  the 
produce  market. 

The  price  of  cut  stringless  beans  is  75c  per  dozen  for 
No.  2s;  $1.10  per  dozen  for  No.  21/^,  and  $3.50  per 
dozen  for  No.  10s,  f.  o.  b.  cannery. 
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CALIFORNIA  MARKET 

By  “BERKELEY,” 

Special  Correspondent  of  "The  Canning  Trade." 


Spinach  Crop  Ended — ^Peas  and  Asparagus  Helped  by 
Rain — Market  Firm  in  Face  of  Light  Demand — New 
Packs  Will  Not  be  Sold  Below  Cost — Bankers  Cooperat¬ 
ing  in  This — Packs  Will  be  Small — ^Tomatoes  Show 
Increased  Interest — ^New  Salmon  Near. 

San  Francisco,  April  28,  1932. 

CROPS — Light  rains  fell  during  the  week  in  parts 
of  Northern  California,  but  the  precipitation 
came  too  late  to  be  of  much  benefit  to  the  spinach 
crop,  the  one  that  has  suffered  most  from  lack  of 
moisture.  The  packing  of  spinach  is  largely  at  an  end 
and  the  size  of  the  output  will  not  be  affected  by  the 
tardy  storm.  Peas  were  benefitted,  but  canners  point 
out  the  fact  that  this  crop  is  no  longer  grown  exten¬ 
sively  for  packing  purposes,  the  California  output  hav¬ 
ing  dwindled  away  to  a  small  quantity  in  recent  years. 
Asparagus  will  be  given  a  new  lease  on  life,  but  here, 
too,  this  will  not  mean  much  to  growers,  canners  or 
shippers,  since  the  supply  is  already  in  excess  of 
demand. 

Market  Firm — The  feature  of  the  canned  fruit  busi¬ 
ness  being  done  seems  to  be  the  rather  firm  position 
of  the  market  in  the  face  of  a  light  demand.  Distress 
goods  seem  to  have  been  moved  and  buyers  seeking 
concessions  are  not  having  much  success.  When  they 
suggest  that  they  are  looking  for  bargains  they  are 
advised  that  anything  in  the  list  is  a  real  bargain,  with 
almost  everything  quoted  at  cost,  or  even  below.  Can¬ 
ners  are  advising  buyers  that  while  they  expect  to 
secure  canning  stocks  this  year  at  low  prices  and  to 
have  low  packing  costs,  they  do  not  expect  to  sell  the 
output  below  cost  and  bankers  are  concurring  in  this. 
Some  of  the  smaller  canners  have  been  making  the 
rounds  of  financial  institutions  of  late  to  make 
arrangements  for  funds  to  finance  the  1932  pack  and 
have  met  with  a  rather  discouraging  reception,  from 
their  standpoint.  Regardless  of  the  size  of  the  crop, 
the  canned  fruit  pack  will  be  held  within  reasonable 
limits  this  year,  if  bankers  have  anything  to  say  about 
it,  and  it  would  seem  that  they  do. 

Tomatoes — Interest  in  canned  tomatoes  has  picked 
up  quite  a  bit  of  late  and  some  sizes  and  grades  are 
getting  rather  limited  as  to  supply.  This  is  particularly 
true  of  No.  2V2  Standards,  on  which  buying  activities 
have  concentrated  of  late.  Some  fairly  large  lots  have 
been  purchased  of  late,  particularly  for  shipment  to 
Alaska  and  for  army  and  navy  requirements.  Prices 
remain  about  the  same  as  for  some  time,  with  all 
holders  having  about  the  same  idea  of  values.  Much 
more  of  a  price  spread  is  in  evidence  in  Solid  Pack  than 
in  Standards. 

Salmon — Interest  in  canned  salmon  is  commencing  to 
be  divided  between  spot  stocks  and  new  pack  fish  soon 
to  make  its  appearance.  Cannery  vessels  from  Seattle 
and  San  Francisco  are  already  in  Alaskan  waters  and 
operations  will  soon  be  under  way  in  favored  localities. 
Spot  prices  are  largely  without  change,  other  than  the 
reduction  made  recently  in  the  price  of  Puget  Sound 
sockeye  halves.  Stocks  of  this  fish  are  not  heavy,  but 
a  closer  clean-up  is  desired,  hence  the  reduction  of  25 
cents  a  dozen.  A  large  part  of  the  business  on  canned 


salmon  continues  to  be  done  on  Alaska  pinks,  very  little 
of  the  red  fish  remaining  in  first  hands. 

Philippine  Trade — James  J.  Rafferty,  for  twenty 
years  a  Philippine  customs  official,  was  a  recent  visitor 
in  California  on  his  way  to  Washington  and  took  oc¬ 
casion  to  sound  a  warning  that  our  Philippine  trade  is 
in  danger.  He  says  that  other  countries  are  dumping 
goods  there  regardless  of  costs  and  hopes  to  interest 
the  government  at  Washington  to  use  its  influence  in 
having  the  Philippine  Legislature  increase  the  tariff 
barrier  on  all  but  American  goods.  The  canning  in¬ 
dustry  is  especially  threatened,  he  said,  with  fruits, 
fish  and  vegetables  placed  on  the  market,  especially  by 
the  Japanese,  under  any  label  desired.  Many  of  these, 
he  contended,  are  imitations  of  United  States  brands. 
He  told  of  having  held  up  a  large  consignment  of  labels, 
all  imitations  of  United  States  brands,  which  were  to 
have  been  placed  on  canned  foods,  after  they  had  been 
cleared. 

Tuna  Canners’  Institute — The  recently  organized 
Tuna  Canners’  Institute  is  getting  in  full  swing  and  it 
is  announced  that  the  membership  includes  all  the 
concerns  now  operating,  with  the  exception  of  the  Cali¬ 
fornia  Packing  Corporation  and  the  Van  Camp  Sea 
Food  Company.  These  two  concerns,  however,  are  re¬ 
ported  to  be  in  accord  with  the  policies  of  the  new 
organization  which  is  working  to  conserve  the  supply 
of  fish,  to  improve  the  pack  and  to  eliminate  unfair 
practices  in  the  industry,  including  needless  price 
cutting. 

Further  Endowments — Stanford  University,  Palo 
Alto,  Calif.,  has  received  a  gift  of  $750,000  from  the 
Carnegie  Corporation  for  the  general  endowment  fund 
of  the  University,  along  with  $18,250  from  the  same 
source  for  the  work  of  the  Food  Research  Institute. 
The  income  from  the  $750,000,  with  such  annual  grants 
as  may  be  received,  will  care  for  the  continuation  in¬ 
definitely  of  the  work  of  the  Institute.  The  Research 
Food  Institute  was  established  at  Stanford  in  1921  and 
its  studies  of  the  production,  distribution  and  consump¬ 
tion  of  food  assured  by  guarantees  of  annual  grants  by 
the  Carnegie  Corporation  for  a  period  of  ten  years.  The 
ten-year  period  has  expired,  but  the  endowment  assures 
the  continuance  of  the  work. 

Employment  Better — A  slight  upward  trend  in  em¬ 
ployment  in  the  San  Francisco  Bay  district  for  March 
is  reported  by  Walter  G.  Mathewson,  State  Director  of 
Employment,  with  the  opening  of  canneries  playing  a 
leading  part  in  the  showing.  Vegetable  canneries  pro¬ 
vided  jobs  for  about  10,000,  but  a  surplus  of  workers 
was  still  reported. 

Fire  Destroys  Cannery — ^The  plant  of  the  San  Martin 
Canning  Company  at  San  Martin,  Calif.,  was  destroyed 
by  fire  April  12,  together  with  about  5,000  cases  of 
canned  fruit  and  vegetables.  The  blaze  occurred  at  the 
height  of  the  spinach  and  asparagus  packing  season. 
The  loss  is  estimated  at  $45,000. 

Prominent  Grocer  Dead — Julian  H.  Newbauer,  for 
years  associated  with  the  wholesale  grocery  business  at 
San  Francisco,  Calif.,  but  who  retired  from  this  field 
some  time  ago,  passed  away  April  13  at  the  age  of 
sixty-two  years.  He  was  a  native  of  San  Francisco 
and  took  a  prominent  part  in  civic  affairs.  Besides  his 
widow,  he  is  survived  by  a  son  and  two  daughters. 

H.  J.  Kane  Dead — Harold  J.  Kane,  who  served  for 
vears  as  traffic  manager  for  the  wholesale  grocery 
house  of  Haas  Bros.,  San  Francisco,  Calif.,  passed  away 
April  12,  death  coming  without  warning.  -He  is  sur¬ 
vived  by  his  widow  and  a  daughter. 
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What  Canned  Foods  Distributors  are  Doing 

Larkin  Gets  Piggly-Wiggly  Franchises  in  Northern  New  York— Pack  Curtailment  Seen 
Affecting  1932  Elarnings  of  American  Can. 


Larkin  gets  piggly-wiggly  franchise  in 

NORTHERN  NEW  YORK — The  Larkin  Co.,  a  grocery 
chain  operating  more  than  100  stores  in  Bultalo,  New 
York,  and  surrounding  territory,  has  entered  into  a  licensing 
agreement  with  the  Piggly-Wiggly  Corp.,  operators  of  a  chain 
of  self-service  grocery  units,  which  will  result  in  the  opening 
of  40  or  50  Piggly-Wiggly  units  in  Buffalo  and  the  surrounding 
area,  it  was  announced  last  week  by  the  company. 

Two  stores  in  Buffalo  will  be  opened  at  once,  the  announce¬ 
ment  disclosed,  of  the  combination  meat,  produce  and  gi’ocery 
store  type.  Under  the  arrangement  with  Piggly-Wiggly,  Larkin 
now  has  franchises  for  a  large  part  of  New  York  State  and 
the  northern  part  of  Pennsylvania. 

Although  there  is  a  possibility  that  some  of  the  Larkin  stores 
already  operated  by  the  company  may  be  converted  to  Piggly- 
Wiggly  units,  no  definite  decision  has  been  announced  by  the 
company  as  yet. 

The  Piggly-Wiggly  Corp.,  which  is  owned  by  the  Kroger 
Grocery  &  Baking  Co.,  has  been  expanding  and  revising  its 
arrangements  with  grocery  chain  operators  rather  extensively 
in  recent  months.  Just  recently,  it  cancelled  all  contracts  in 
the  Great  Lakes  region  formerly  held  by  National  eTa  Co., 
subsidaries,  and  turned  many  of  these  cintracts  over  to  a  newly 
formed  organization.  The  Great  Lakes  Piggly-Wiggly  Co. 
Arrangements  are  currently  under  way  on  the  licensing  of  the 
surplus  units  by  other  food  chains  operated  throughout  the 
affected  region. 

Pack  Curtailment  Seen  Affecting  1932  Earnings  of  American 
Can — With  canners  throughout  the  nation  indicating  a  sharp 
curtailment  in  all  packs,  and  especially  the  corn,  peach  and 
pineapple  packs,  the  American  Can  Co.  will  show  a  less  than 
seasonal  rise  in  business  during  coming  months,  according  to 
the  present  trend  of  pack  plans. 

The  difficulty  canners  are  having  in  obtaining  credit  for 
their  operations  this  year  which  is  intensified  by  the  almost 
total  lack  of  future  orders  which  ordinarily  bolster  the  packer’s 
credit  and  the  extraordinary  decline  in  general  business  which 
has  affected  the  company’s  sales  of  its  general  line  of  tin  con¬ 
tainers  probably  will  result  in  a  smaller  upturn  in  operations 
this  summer  than  was  expected  by  the  company  at  the  beginning 
of  the  current  year. 

Some  uncertainty  concerning  the  maintainence  of  the  usual 
extra  dividend  of  $1  on  the  common  stock  which  is  ordinarily 
paid  by  the  company  in  the  fall  is  felt  in  trade  circles  in  view 
of  these  rather  unfavorable  conditions.  The  management,  be¬ 
cause  of  its  wish  to  maintain  a  large  and  liquid  working  capital, 
does  not  favor  the  payment  of  unearned  dividends,  and  subse¬ 
quently  has  previously  designated  the  last  dividend  of  the  year 
as  an  “extra”  in  order  that  definite  evidence  that  it  had  been 
earned  might  preced  its  declaration. 

The  company  earned  its  dividend  requirements  in  1931  with  a 
margin  of  11  cents  a  share  on  the  common  stock  after  paying 
the  regular  annual  dividend  of  $4  and  the  usual  extra  of  $1, 
showing  net  profit  of  more  than  $15,500,000  after  all  charges 
and  taxes. 

Dividends  Seen  Unearned 

Speculation  as  to  the  possibility  of  the  company  earning  even 
the  $4  annual  dividend  requirement  during  the  current  year 
leads  one  to  believe,  from  current  indications,  that  the  company 
will  barely  meet  it,  unless  conidtion  show  a  marked  change  for 
the  better.  However,  it  is  hard  to  make  an  accurate  forecast 
of  earnings  inasmuch  as  the  company  does  not  make  quarterly 
reports. 

However,  some  indication  of  the  trend  of  the  company’s  earn¬ 
ings  this  year  will  be  possible  in  the  latter  part  of  June  when 
directors  of  the  company  meet  for  action  on  the  common  divi¬ 
dend.  At  that  time,  it  was  pointed,  a  better  picture  of  the 
planting  intentions  of  canners  will  be  available  and  the  company 
will  be  in  a  position  to  make  a  fairly  accurate  estimate  of 
earnings  for  the  current  year. 

The  temporary  abandonment  of  new  construction,  which 
brought  the  cash  resources  of  the  company  down  to  $6,309,522 


at  the  close  of  1931,  compared  wtih  $16,286,885  at  the  end  of 
tne  preceding  year,  this  year  will  aid  the  company’s  cash  posi¬ 
tion,  it  was  pointed  out. 

Account  Receivable  Large 

The  company’s  1931  annual  report  revealed  that  it  had  $18,- 
655,571  in  accounts  receivable  on  December  31,  which  represent, 
in  the  main,  credits  to  customers  of  old  standing,  which  have 
been  progressively  liquidated  since  that  time  which  process  is 
still  going  on.  It  was  intended,  the  company  explained,  that 
all  such  credits  should  be  short-term,  but  the  unusual  business 
conditions  prevailing  over  the  past  two  years  made  it  advisable 
to  deal  somewhat  more  liberally  with  accounty  which  displayed 
a  willingless  to  apy  regularly,  if  somewhat  more  slowly  than 
in  the  past. 

The  efforts  being  made  to  enlist  the  aid  of  the  Reconstruction 
Finance  Corp.  for  the  smaller  canners  in  the  industry,  which 
have  progressed  to  the  point  where  there  is  currently  a  bill 
before  the  Senate  moving  for  the  alteration  of  the  by-laws  of 
the  Federal  credit  agency  so  as  to  permit  loans  to  aenners,  may 
improve  the  credit  situation  in  the  canning  industry,  with  conse¬ 
quent  resulting  benefits  to  American  Can.  However,  it  is  rather 
unlikely  that  any  such  legislation  can  be  passd  in  time  to  be  of 
much  help  during  the  coming  season. 

Banks  Seen  Potent  Doctor 

The  ability  of  the  average  country  banks,  which  in  the  past 
have  been  the  backbone  of  the  credit  system  in  the  canning  in¬ 
dustry,  to  loan  money  freely  this  year  which  may  result  from 
the  activities  of  the  government  to  loosen  up  frozen  credit 
throughout  the  nation  as  a  whole,  and  especially  in  country 
centers  where  the  banks  form  the  nucleus  of  the  industrial 
system,  provides  the  best  hope  of  any  aid  to  the  canners  in  their 
credit  difficulties  this  year,  however,  many  trade  factors  contend. 

Information  from  pea  planting  centers  indicate  a  further  cur¬ 
tailment  of  acreage,  estimatde  at  approximately  25  per  cent 
lower  than  last  year,  despite  the  fact  that  the  1931  pack  totaled 
but  13,000,000  cases,  compared  with  22,000,000  cases  in  the 
preceding  season.  The  harvest  of  peas,  however,  would  not 
necessarily  be  reduced  to  as  great  an  extent,  it  was  pointed 
out,  as  last  year  show  unfavorable  weather  conditions  during 
the  growing  season  which  brought  the  growers  one  of  the  lowest 
yields  in  many  years. 

Pack  Plans  Discussed 

Although  there  have  been  no  public  indications  of  the  intended 
corn  pack  during  the  current  year,  the  canning  companies  are 
anticipating  a  marked  curtailment  from  last  year’s  record  pack 
of  19,400,000  cases  in  view  of  the  almost  certain  carry-over  of 
five  million  cases  or  more. 

Fruit  packers  last  year  reduced  the  peach  pack  to  about 
9,000,000  cases,  compared  with  13,000,000  cases  in  the  preceding 
year,  and  with  a  large  carry-over  indicated  this  year,  it  seems 
likely  that  further  curtailment  in  the  pack  will  be  effected  by 
the  canners.  A  smaller  pineapple  pack  is  also  expected. 

Tomatoes  are  the  only  pack  on  which  there  is  any  possibility 
of  canners  increasing  their  pack  ove  rlast  year’s  total.  With  a 
total  pack  of  but  9,500,000  standard  cases  of  tomatoes  last 
year,  against  a  pack  of  more  than  17,000,000  cases  in  1930,  only 
the  depressed  condition  of  the  country’s  canned  food  markets 
prevented  a  shortage  in  this  item.  There  will  be  little,  if  any, 
carryover  of  any  importance  this  year,  according  to  present 
indications,  and  the  markets  will  easily  absorb  a  pack  at  least 
equal  to  last  year’s  with  the  possibility  of  a  shortage  develop¬ 
ing  if  any  marked  improvement  in  the  canned  foods  markets  is 
shown. 


- Too  Late  To  Classify  - 

FOR  SALE— 1  Adjustable  Knapp  Labeler,  good  condi¬ 
tion.  Price  reasonable. 

Address  Box  A-1850  care  of  The  Canning  Trade. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

nnltimore  fiKures  corrected  by  these  Brokers:  tThomas  J.  Meehan  A  Co.,  ‘Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetable* 


ASPARAGUS*  (California) 

White  Mammoth,  No.  2^ . 

Peeled.  No.  2^4 . 

Lanre,  No.  2\4 . 

Peeled,  No.  ,2% . 

Medium,  No.  2^ . 

Green  Mammoth,  No.  . . 

Med  um.  No.  2Vii . 

Small.  No.  2% . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small.  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 


Balto.  N.Y. 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT* 


8.76 

No,  24 

8.60 

No.  10  .... 

— 

4.60 

8.26 

SPINACH* 

3.00 

Standard,  P 

. 

. 

No.  2%  .. 

No.  3  ... 

8.60 

No.  10  . 

2.86 

3.10 

2.70 

California, 

Standard 

Standard, 

.80 

.85 


.75 

2.'66 


.76 


tl.20 

t3.25 


1.10 

3.60 


BAKED  BEANS* 

16  oz . 42^^ . 

No.  2%  . 96  - 

No.  10  .  2.76  . — „ 

BEANS* 

Stringless  Stand.  Cut  Green,  No.  2  .CO  .C7V4 

Standard  Cut  Green,  No.  10 .  3.60  8.00 

Standard  Whole  Green,  No.  2 . 90  .96 

Standard  Cut  Wax,  No.  2 . 66  ........ 

Standard  Cut  Wax,  No.  10 .  3.60  ........ 

Red  Kidney  Standard,  No.  2 . 70  — .... 

Standard,  No.  10 .  2.76  . 

LIMA  BEANS*  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.40  1.26 

No.  10  .  7.60  - 

No.  2  Medium  Green .  1.20  ........ 

No.  10  .  6.00  - 

No.  2,  Green  and  White . 70  . 

No.  10  .  4.60  - 

No.  2,  Fresh  White . 60  .60 

No.  10  .  8.60  — 

Soaked,  No.  2 . 70  - 

BEETS* 

Baby.  No.  2 -  1.40  - 

Whole,  No.  2 .  1.10  . 

Whole,  No.  3 -  1.10  - 

Whole.  No.  10 .  3.50  3.76 

Cut,  No.  2 . 76  .85 

Cut.  No.  10 . 2.86  - 

Diced,  No.  10 - - — - -  8.76  — ~ 

CARROTS*  _ 


Standard  Sliced,  No.  2 . 

Sliced,  No.  10 . 

Standard  Diced,  No.  2 . 80  . 

Diced,  No.  10 .  3.50  . 

CORN* 

Golden  Bantam,  Fancy,  No.  2 . 86 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . 70  . 

Extra  Standard,  No.  2 . 66  ........ 

Standard,  No.  2 . 60  .60 

Standard.  No.  10 . . . — 

Crushed,  Fancy,  No.  2 . 76  ........ 

Extra  Standard,  No.  2 . 62^^ . 

Standard,  No.  2 . 60  .60 

Standard,  No.  10 .  3.76  4.26 

HOldlNY* 

Standard  Split,  No.  !....» .  1.00  .. — . 

Split,  Np.  10 . - .  8.00  - 


SUCCOTASH* 

Standard  Green  Com,  Fresh  Limas, 

No.  2 . 

Standard  Green  Cora,  Dried  Limas, 

No.  2 . 


SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  factory.. 
No.  2%  . 


TOMATOES* 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  8 _ _ 

F.  O.  B.  Connty„.............„... 

No.  10  _ _ _ 


F.  O.  B.  County.... 

No.  2  . 

F.  O.  B.  County.. 


.76  . 

.70  . 

1.10  . 

.80  . 

.90 

.90 

1.00  . 

2.86 

2.85 

.67%, 

.55 

.55 

.86  , 

.80  . 

1.26  . 

1.20  . 

8.60  . 

3.40 

.62% 

.60  . 

.76 

.76 

.72%. 

1.16 

1.15 

1.15 

3.36 

3.20 

3.25 

TOMATO  PUREE*  (F.  O.  R.  Factory) 

Standard,  No.  1,  Whole  Stock . 60 

No.  10,  Whole  Stock . 

Standard,  No.  1  Trimmings . 60 

No.  10  Trimmings . 


.40 

2.26 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 


Maine,  No.  10 . . . . 

Michigan,  No.  10 . 

New  York,  No.  10 .  3.60  . 

Pennsylvania,  No.  10,  water .  2.90  . 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack .  3.26  . 

APRICOTS*  (California) 

Standard,  No.  2% .  1.60  1.40 

Choice,  No.  2% .  1.80  1.66 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  8  . 

No.  10,  water .  3.76  . 

No.  2.  Preserved .  ....... 

No.  2,  in  Syrup . 


.MIXED  VEGETABLES* 


Standard  No.  2 . 82^ . 

No.  10  _ _ _  4.26  - 

Fancy,  No.  2....— 1.06  ....... 

No.  10  . . 6.00  . — 

OKRA  AND  TOMATOES* 

Standard,  No.  2 . 76  ........ 

No.  10  . . .  . 

PEAS* 

Petit  Pois,  Is . 70  ........ 

No.  2  Fancy  Sweets,  2s .  1.60 

No.  8  Fancy  Sweets,  2s . _....  1.60 

No.  4  Fancy  Sweets,  2s .  1.20 

No.  6  Faney  Sweets,  8s . . .  1.80 

No.  6  Std.  Sweets.  2s .  1.00 

No.  4  Early  June,  Is .  1.10  .86 

No.  1  Std.  Alaskas,  2s .  1.10  — .... 

No.  2  Std.  Alaskas,  2s .  1.00  — .... 

No.  3  Std.  Alaskas,  2s . 90  1.00 

No.  4  Std.  Alaskas,  2s . 87%  1.06 

No.  2  Std.  Alaskas,  lOs.................... . . . . 

No.  3  Std.  Alaskas,  10s .  4.75  6.26 

No.  4  Std.  Alaskas,  10s .  4.60  6.00 

PUMPKIN* 

Standard,  No.  2% . 90  t-90 

No.  8 .  1.00  t.96 

No.  10 _ 8.00  *8.00 


BLUEBERRIES* 


Maine,  No.  2 . . . .  1.60 

No.  10  .  6.60  4.00 

CHERRIES* 

Standard  Red,  Water,  No.  2......„ .  ........ 

White  Syrup,  No.  2 . ........  ........ 

Extra  Preserve,  No.  2 . . 

N.  Y.  Fancy,  R^  Pitted,  No.  10....  4.26  . 

California  Standard,  2% .  1.90 

Choice,  No.  2% . ....„  2.26 

Fancy,  No.  2% — .......  2.60 

GOOSEBERRIES* 

Standard  No.  2 .  ....... 

No.  10  . .  . 

GRAPE  FRUIT* 

8  oz . 60  . 

No.  2 .  1.17%  1.06 

No.  6 .  3.60  . 

No.  1  Juice . 70  . 

No.  6  Juice .  8.26  ....... 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup..  .96  . 

Fancy,  No.  2% .  1.40  . 

California  Bartletts,  Standard  2%..  2.40  . 

Faaey  . . 8.16 

Choice  _  2.76  1.96 

Standard  No.  10 . 6.60  6.26 


CANNED  FRUITS— Continued 


PEACHES* 


Balto.  N.Y. 


Califoraia  Standard,  No.  2%,  Y.  C.  1.40  1.40 


Choice,  No.  2%,  Y.  C .  1.70  1.60 

Fancy.  No.  2%,  Y.  C . 

Extra  Sliced  Yellow,  No.  1 . 90  . 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled.  No.  3 . 

Peeled.  No.  10 .  4.26  . 


PINEAPPLE* 


Hawaiian  Sliced,  Extra,  No.  2% .  1.60  1.50 

Sliced  Standard,  No.  2% .  1.45  1.35 

Sliced,  Extra,  No.  2 .  1.15 

Sliced  Standard.  No.  2 .  1.00 

Shredded,  Syrup.  No.  10 . 

Crushed,  Extra,  No.  10 .  4.25  4.26 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico  No.  10 . 


RASPBERRIES* 

Black  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 


STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra.  Preserved,  No.  1.. 
Extra,  Preserved,  No.  2.. 
Standard  Water,  No.  10 


FRUITS  FOR  SALAD* 


Fancy,  No.  2% .  2.60 

No.  10s  .  9.60 


Canned  Fish 

HERRING  ROE* 


10  oz . 70  . 

17  oz . 80  ........ 

19  oz . 90  . 

LOBSTER* 

Flats,  I'lb.  cases.  4  doz. . 

%-lb.  cases,  4  doz .  3.00 

%-Ib.  cases,  4  doz. . . .  1.60 

OYSTERS* 

Standards,  4  oz . 

6  oz .  1.00  tl.lO 

8  oz . 

10  oz .  2.00  *2.20 

Selects,  6  oz .  2.26  . 

SALMON§ 

Red  Alaskas,  Tall,  No.  1 .  2.46  2.25 

Flat,  No.  % . 1.70  . 

Cohoes,  Tall,  No.  1 .  1.86  . 

Flat,  No.  1 . 

Flat,  No.  % . 

Pink,  Tall,  No.  % . 80  1.05 

Pink,  Tall,  No.  1 .  1.00  . 

Sockeye  Flat.  No.  1 .  3.35  3.36 

Flat.  No.  % _ 76  . 

Chums,  Tall  . 92%  .97% 

M^ium,  Red,  TaU .  1.42% . 

SHRIMP§ 

Dry,  No.  1 .  1.40  ........ 

Wet,  No.  1,  Large .  1.26  1.00 

SARDINES^  (Domestic),  per  case 

%  Oil,  keyless .  *3.15 

%  Oil,  keys .  *8.80 

%  Oil,  Tomato,  Carton .  *4.20 

%  Oil,  carton .  *4.16 

%  Mustard,  Ksyleau......— *8.20 

%  Mustard,  K^less .  *8.00 

Califoraia  Oval,  No.  1,  48’s .  3.00  *2.96 

TUNA  FISH§  (Califoraia),  per  rase 

White,  %s  .  7.30  . 

White,  Is  .  13.66  13.00 

Blue  Fin,  % .  6.75 

Blue  Fin,  Is . 12.60 

Striped.  %s  .  3.90  . 

Striped.  %s  .  6.16  6.25 

Strips),  Is - 8J6  11.60 

Yellow,  %s,  Faney......„...„„.._. .  4.66  ....... 

Yellows,  %s,  Faney....... _ T.80  6.60 

Yellow,  Is . 18.66  12.60 
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GEAR,  SPROCKETS,  TRANSMISSION 

Service  to  machinery  manufac¬ 
turers  and  the  canning  industry. 

We  maintain  a  large  assortment  of  stock  gears 
and  are  equipped  to  furnish  sprockets,  gears, 
and  silent  gears  on  short  notice. 

SLAYSMAN  &  COMPANY 

Manufacturmn  of  Industrial  Gears. 

801  E.  Pratt  St.,  Baltimore,  Md. 

SHOULD  BE 

In  Every  Cannery  Office 

“k  Complete  Course  in  Canning” 

As  an  insurance  against  loss 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 


STRASBURGER  &  SIEGEL 

Consulting  Food  Chemists  and  Bacteriologists 

Grading  under  the  McNary-Mapes  Amendment 


Licensed  Graders  of  Canned  Foods 


SMILE  AWHILE 

There  it  a  saving  grace  in  a  sente  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


FROM  NOW  ON 

A  colored  man  sentenced  to  the  penitentiary,  was 
visited  by  a  sympathetic  friend. 

“Ben”  said  the  friend,  “am  it  true  dat  you  all  is 
sentenced  foh  life?” 


MASTER  OF  THE  DIAL 
Teacher — Willie,  where’s  Toronto? 

Willie — Right  between  Davenport  and  Pittsburgh. 
Teacher — Where  did  you  get  that  answer? 

Willie — On  our  radio  set. 


AGREED 

Daughter — But,  dad,  don’t  you  believe  that  two  can 
live  as  cheaply  as  one? 

Father — I  certainly  do.  In  fact,  your  mother  and  I 
are  living  as  cheaply  as  you. 


“Gimme  twenty-two  twenty-two!”  shouted  the  pers¬ 
piring  gentleman  in  the  telephone  booth. 

“Two,  two,  two,  two?”  repeated  the  voice  with  the 
smile. 

“Now,  see  here,  young  lady,”  came  back  the  exasper¬ 
ated  one,  “you  just  get  me  my  number,  and  you  and  I 
will  play  choo-choo  some  other  time.” 


DISAPPOINTED 

The  Boss — Didn’t  you  tell  me  you  wanted  to  get  off 
yesterday  on  account  of  a  death? 

The  Boy — ^Yes,  sir. 

“And  you  went  to  a  baseball  game,  I  understand?” 
“Yes,  sir;  I  heard  they  were  going  to  kill  the  umpire.” 


GOOD  SIGN 

Small  Boy  (to  his  father) — The  world  is  round,  isn’t 
it? 

Father — It  is. 

Boy — ^Then  if  I  wanted  to  go  east  I  could  get  there 
by  going  west,  couldn’t  I  ? 

Father — Yes,  and  when  you  grow  up  wou  will  be  a 
taxi-cab  driver. 


THE  QUESTION 
Father  (awaiting  the  news) : 

“Well,  nurse,  will  it  use  a  razor  or  a  lipstick?” 


ESPECIALLY  PREPARED 

Rastus — Gimme  a  cake  of  soap. 

Clerk — What  kinda  soap  does  you  want? 

Rastus — Ah  wants  some  soap  to  wash  my  head  with. 
Clerk — Den  you  wants  Ivory  Soap. 


Jones — I  know  a  fellow  who  named  his  child  Carol 
because  she  was  bom  on  Christmas  Day. 

Bones — She?  Why,  I  thought  a  carol  was  a  hymn. 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  OoTieea. 

Hamachek  Mach.  Co.,  Kewaunee,  Wta. 

Apple  ParinK  Machines.  See  Parin*  Mach. 

ASPARAGUS  MACHINERY. 

Barton  Cook  &  Co.,  Rome,  N.  Y. 

BEAN  CUTTERS,  Stringless. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

BEET  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cane;.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BEETS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapmau  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pe*  and  Bean  Seed. 
BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Mach.  Co.,  Salem,  N.  J._ 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeeton,  111. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Eklw.  Renneburg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sla3rsman  &  Co.,  Baltimore. 

BOOKS,  on  Canning.  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS*  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

BOXES,  Corrugated  Paper. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltmire. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES.  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil.  Gas  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Ins.,  Baltimore. 

BY-PRODUCTS.  Machinery. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CAN  COUNTERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  A  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimors. 

Phelps  Con  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 
CANNERY  SUPPLIES. 

Ayars  ach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  R  bins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHY,,  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  <^rp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  BIACHINES,  Open  Top  Cana. 

E.  W.  Bliss  A  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  A  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

COOKERS.  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Spiague-Sells  Corp.,  Hoopeston,  IlL 

CORN  SHAKERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 


CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  M  rral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 

CORRUGATED  FIBRE  SHIPPING  CASES. 

CORRUGATED  PAPER  PRODUCTS  (Boxes. 
Bottle  Wrappers,  Etc.). 

U.  S.  Prt.  A  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

CountershafU.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

Ao  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  <3orp.,  Hoopeston,  111. 

Zastrow  Mach.  Co.,  Baltimore. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  III. 

Zastrow  Mach.  Co.,  Baltimore. 

Cutters,  Corn.  See  Corn  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Barton,  Cook  A  Co.,  Rome,  N.  Y. 

CULTURES,  Inoculation. 

Straburger  A  Siegel,  Baltimore. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Con.  See  Can  Makers’  Mchy. 

Doable  Seaming  Machines.  See  Closing  Mach. 
DRYERS,  Drying  Machinery. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 
ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 
Engines,  Steam.  See  Boilers  and  Enginea. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  A  Sons  Co.,  Balliinure. 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 
Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  ’TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

FIBRE  CONTAINERS  for  Feod(  not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City._ 

Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  A  Litho.  Co.,  Cincinnati,  Ohio. 

FIBRE  PRODUCTS.  Boxes,  Boxboards,  Etc. 

U.  S.  Printing  A  Litho.  Co.,  Cincinnati.  Ohio. 
Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 
Filling  Machine,  Syrup.  See  Syruping  Mash. 
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FINANCING  AND  WAREHOUSING. 

Guardian  WarehousinK  Co.,  Chicago. 

Terminal  Warehoust  Co.,  Baltimore. 

FINISHING  MACHINES.  Catanp,  Etc. 

F.  H.  Langsenkamp  Co.,  Indiamapolia,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Friction  Top  Cans.  See  Cans,  Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machines. 

Fruit  Presses.  See  Cider  Makers’  MachineiT* 
Gasoline  Firepots.  See  Cannery  Supplies. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Generators,  EUectric.  See  Motors. 

GLASS-LINED  TANKS. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Elquipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Corn  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 

INOCULATION,  for  Peas,  Etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 
KETTLES.  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES.  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

LABEL  MANUFACTURERS. 

R.  J.  Kittredge  &  Co.,  Chicaigo. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  &  Doeller  Co.,  Baltimore. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 

LABORATORIEIS,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburger  ft  Siegel,  Baltimore. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machines.  See  Filling  Mach. 
OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

£Mw.  Renneburg  ft  Sons  Co.,  Baltimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  lU. 

Zastrow  Mach.  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  ’Tubs,  etc..  Fibre.  See  Fibre  Coat. 

Paper  Boxes.  See  Currog.  Psiper  Products. 

PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimore. 

PASTE,  CANNERS*. 

A.  K.  Robins  ft  Co.,  Ine.;  Baltimwe. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  P». 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

PEA  CANNERS*  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hooi>e8ton,  Ill. 

PEA  HULLERS  AND  VINERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEA  VINE  FEEDERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PECTIN,  Apple,  Powdered. 

Speas  Mfg.  Co.,  Kansas  City,  Mo. 

PEELING  KNIVES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Sinelair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Seales. 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers*  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS*  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  _Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Slayman  &  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cirny.  Sup. 

SALT  DISTRIBUTINIG  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES.  Box. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDEIRS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers*  Mchy. 

SEEDS,  Canners*,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozman,  Mont. 

D.  Landreth  Seed  (3o.,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  T. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machinss, 

SHEET  METAL  WORKING  MACHINERY. 

E.  W.  Bliss  ft  Co..  Brooklyn,  N.  Y. 

Cameron  Can  Mc^.  Co..  Chicago,  HI. 

Shvsman  ft  Co.,  Baltimore. 


SETVES  AND  SCREENS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

SILKING  MACHINES,  Corp. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machinss, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sinelair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  General 
Agents. 

STAMPERS  AND  MARKERS. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type^  Burning 
Brands,  Etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  ft  Co.,  Rome,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Odarburg,  Wis. 

E.  J.  Judge,  Alam^a,  Calif. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hooi>eston,  Ill. 

Tables,  Pickling.  See  Canners*  Machinery. 
TANKS,  MeUl. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slaysman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

TANKS.  Glass  Lined,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Wooden. 

Sprague-Sells  Corp.,  Hooi>eston,  Ill. 

Twters,  Can.  See  Can  Makers*  Machinery. 
Ticket  Punches.  See  Stencils. 

TIN  PLATE. 

American  Sheet  and  Tin  Plate  Co..  Pittsburgh. 

TOMATO  CANNING  MACHINERY. 

Ayara  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg 

VEGETABLE  CUTTERS. 

Burton  Cook  ft  Co.,  Rome,  N.  Y. 

VINERS  AND  HULLERS. 

Frank  Hamachek  Mach.  Co..  Kewaunee,  Wis. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Terminal  Warehouse  Co.,  Baltimore. 

Washers,  Bottles.  See  Bottlers*  Machinery. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarrbug,  Wis. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 

WASHERS.  Fruit,  VegeUbles. 

Ayars  Machine  Co.,  Salem,  N.  J. 

^rlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Washing  and  Scalding  Baskets.  See  Basketa. 
Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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THE  CANNING  TRADE.. 


KITTREDGE 
e LABELS  3 

M'  CHICAGO  ^ 


RENNEBURG’S 


Improved  Process  Steel  Kettle 


Equipped  with  all  the  latest  improve¬ 
ments.  Strongly  and  accurately  made. 
Has  been  used  for  years  with  perfect 
satisfaction. 


has  been  returned  to  canners  who 
have  been  carrying  their  fire  insur¬ 
ance  with 


PROCESS 

KETTLE 


Canners  Exchange  Subscribers 

at 

Warner  Inter-Insurance  Bureau 


MADE  BY 

Edw.  Renneburg 
&  Sons  Company 

OFFICE: 

2639  Boston  Street 
WORKS: 

Atlsntic  Wharf.  Boston  Street  and 
Lakewood  Avenue 

BALTIMORE  M 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave., 
CHICAGO,  ILL. 


DEPENDABLE  SEED 

is  the  foundation  of 

QUALITY  PRODUCT  in  the  CAN 


WE  SOLICIT  YOUR  ORDERS  FOR  1932  PLANTING  OR 
UNDER  FUTURE  CONTRACT 


Associated  Seed  Growers,  Inc. 

Consolidating 


The  Everett  B.  Clark  Seed  Co.  N.  B.  Keeney  &  Son,  Inc.  John  H.  Allan  Seed  Co. 


Breeders  and  Wholesale  Growers 

New  Haven,  Connecticut 

BRANCH  WAREHOUSES  LOCATED  FCR  CONVENIENT  DISTRIBUTION  AT  MINIMUM  IRANSFCRTATICN  COST. 


From  the  beginning  of  the  canning  of  Peas  the 
ALASKA  has  been  used  in  larger  volume  than 
any  other  variety.  Consequently  we  are  devot¬ 
ing  constant  effort  to  the  development  of  better 
and  still  better  strains.  In  the  vital  factors  of 
Pod  size,  number  of  Peas  per  Pod,  and  Num¬ 


ber  of  Pods  per  Vine  Ready  for  Canning  at  a 
Given  Day,  our  stock  is  a  Leader. 

More  than  1000  acres  are  devoted  to  Breeding 
Ground  operations  to  insure  continuous  Pedi¬ 
greed  Lines  of  parent  stocks  of  all  kinds  of 
seed  that  Canners  use. 


ASSOCIATED  STOCKS  ARE  KNOWN  FOR  QUALITY 


Alaska  Peas 


